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HEARST:  WHERE  JOURNALISM  OF  DTSTINCTION  IS  AN  EVERYDAY  STORY 


Anna  Badkhen  captures  Russia,  Asia,  the 
Middle  East  and  more  for  San  Francisco. 

Staff  reporter  Anna  Badkhen  brings  San  Francisco  Chronicle  readers  a  local  perspective 
on  Russia  as  well  as  award-winning  stories  that  go  beyond  news  headlines  about  life  in 
Afghanistan,  Asia  and  the  Middle  East.  She's  a  Russian  journalist,  based  in  Moscow,  with 
a  beat  that  includes  some  of  the  most  dangerous  assignments  in  the  world. 


Anna  travels  extensively  to  cover  the  human  side  of  international  conflicts.  She  explores  all 
sides  of  the  story  so  readers  can  see  a  balanced  picture  of  events  and  their  consequences. 
In  the  Middle  East,  she  reported  on  suicide-bomber  families  in  Gaza  and  the  victims  of 
suicide  bombings.  In  Afghanistan,  she  covered  the  struggles  of  daily  life  for  victims  of  war 
and  drought,  the  motivation  of  opium  growers  in  the  area,  the  mind-set  of  the  anti-Taliban 
rebels  and  the  dangers  of  reporting  a  war. 


The  San  Francisco  Chronicle  has  made  a  commitment 
to  bringing  readers  international  stories  they  won't  find 
on  the  wire  services.  Having  a  staff  reporter  on  the  front 
lines  to  keep  people  informed  at  home  is  one  more  way 
Hearst  Newspapers  enrich  readers'  lives  every  day. 
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mFROML.A.;WELOVEIT! 

1MUST  RESPOND  TO  YOUR  ARTICLE  j 

“L.A.  papers  divided  over  split,” 

June  24  [p.  10]. 

•  David  Shaw’s  story  [in  the  Los 
Angeles  Times'\  cites  MediaNews  Group 
Inc.  more  “for  cutting  costs  than 
improving  journalism.”  No  attribution, 
just  an  editorial  comment  in  the  middle 
of  an  alleged  news  story.  Curious,  since 
the  L.A.  Times  has  cut  more  costs  in  the  | 
past  two  years  than  any  newspaper  on  | 

the  planet.  j 

•  Times  Editor  John  Carroll  cites  the 
Daily  News’  coverage  of  San  Fernando 
Valley  secession  as  “tantamount  to  pro¬ 
moting  secession.”  That’s  wrong.  It  is  tanta¬ 
mount  to  solid,  continuous  coverage  of  the 
most  important  political  issue  in  LA’s  j 

history.  The  Times,  for  whatever  reasons,  j 
ignored  the  story  for  years.  For  the  record,  i 

the  Daily  News  has  not  yet  taken  an  editori¬ 
al  position  on  secession  other  than  to  edito¬ 
rialize  in  favor  of  letting  the  voters  decide. 

•  Carroll  goes  on  to  describe  the 
almost-nonexistent  Times  coverage  of 
Valley  secession  as  having  “been  good, 
and  now  it’s  excellent.”  Before  the  Times  j 
can  cover  Valley  secession,  its  staff  will  j 
need  to  be  given  directions  to  the  Valley. 
Hint:  It’s  in  California,  not  Cameroon. 

DAVID  J.  BUTLER 
EDITOR 
Daily  News 
Los  Angeles 

NEWSPAPER  FRANCHISE  PLAYERS 

Recent  ADVICE  ON  HOW  TO  REVERSE  { 
declining  newspaper  readership  is  [ 
excellent,  particularly  the  work  of  ! 


the  Readership  Institute  [“Youth  must  be 
served ...  but  how?”  June  3,  p.  12]. 

Following  its  suggestions  should  help. 

Undiscussed,  however,  are  two  major 
illnesses  of  our  industry:  an  obsession 
with  profits  and  the  absence  of  newsmen 
and  -women  at  the  decision-making  level. 

One  of  the  more  unfortunate  events  of 
the  last  decade  was  Wall  Street’s  discovery 
of  how  large  a  percentage  of  revenue  a 
newspaper  can  keep  as  profit.  Money  that  j 
should  go  to  white  space  and  reporters  is  j 
being  diverted  more  and  more  to  still  the 
clamor  of  shareholders.  The  same  force 
results  in  the  selection  of  accountants, 
lawyers,  and  business  types  as  CFOs.  i 

Newsmen  and  -women  are  the  heart, 
soul,  and  conscience  of  our  business.  1 1 

Advertising  and  business  people  should  j  j 
be  regarded  as  support  staff  enabling  j  j 

reporters  and  editors  to  serve  the 
community  with  energy  and  integrity. 

Papers  that  put  the  business  element 
first  have  got  it  backward  and,  to  the 
extent  they  stint  their  newsrooms,  are 
ensuring  they  will  lose  public  trust  — 
and  circulation. 

They  may  reap  great  profits,  and  Wall 
Street  may  cheer,  but  they  are  destroying 
their  franchise. 

RICHARD  B.  SCUDDER  j 

CHAIRMAN 
MediaNews  Group  Inc. 

Denver 

I 

Correction  | 

In  a  “2002  Newspaper  Company  Stoek 
Price  Performance”  table,  June  10,  p.  8,  F&P 
inadvertently  omitted  mention  of  Media 
General  Inc.  From  Jan.  2  to  June  6,  the 
company’s  share  price  was  up  24.31% 
and  the  S^P 500  Index  was  down  10.36%. 
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Motion-picture  exhibitors  across 
the  country  have  been  working  with 
newspaper  publishers  recently 
in  an  effort  to  solve  one  of  the 
problems  facing  the  movie  men: 


how  to  stimulate  moviegoing  with-  i  single-copy  rates  to  6  cents,  7 


out  paying  more  for  advertising 

While  headlines  on  the  current 
“wave”  of  newspaper  price 
increases  accentuate  the  rise  in 


cents,  and  10  cents,  a  close  study 
of  new  circulation  rates  shows 
that  across-the-board  boosts  — 
carrier,  motor  route,  and  mail,  as 
well  as  single-copy  —  are  the  rule. 


www.editorandpublisher.com 


IAN  WINGFIELD/aRIZONA  DAILY  STAR.  TUCSON 


When  William 
Dean  Single- 
ton  boi%ht  The  SaH 
Lake  Tribune  from 
the  AT&T  Corp.  in 
January  of  last  year, 
plenty  of  people 
wondered  whether 
his  MediaNews 
Group  Inc.  would 
ever  actually  run  the 
newspaper. 

After  all,  the  Tribune 
is  published  under 
a  joint  operating 
agreement  with  a 
dissatisfied  partner. 

The  Deseret  News,  and 
subject  to  a  compli¬ 
cated  management- 
and-purchase-option 
agreement  with  former 
minority  owners. 

Now,  Singleton’s 
Denver-based  chain 
looks  increasingly 
likely  to  begin 
managing  the  paper 
July  31.  On  WMnes- 
day.  The  Deseret  News 
board  of  directors 
voted  to  withhold  the 
consent  needed  for  the 
Tribune’s  McCarthey 
family  managers, 
incorporated  as  the 
Salt  Lake  Tribune 
Publishing  Co.  (SLTP), 
to  exercise  their  option 
to  buy  the  Tribune 


about  $400  a  person  for  fire  suits  and  equipment. 

The  Daily  Star  was  among  many  papers  statewide 
that  shifted  into  high  gear  for  coverage  of  the  blaze. 
Publishers  added  pages  and  bumped  up  press  runs. 
“This  is  about  as  big  as  it  gets  here,”  said  Jim  Ripley, 
executive  editor  of  the  East  Valley  Tribune  in  Mesa,  a 
Phoenix  suburb.  Since  June  20  —  when  the  fire 
expanded  into  the  eastern  town  of  Show  Low,  leading 
to  evacuations  of  the  area  —  the  Tribune  has  put  at 
least  10  of  its  30  reporters  and  five  of  its  eight  photog¬ 
raphers  on  the  story.  “Some  people  had  to  pitch  tents 
and  live  in  shelters  out  there,”  Ripley  said. 

For  The  Arizona  Republic  in  Phoenix,  owned  by 
Gannett  Co.  Inc.,  covering  the  fire  has  meant  sharing 
resources  with  Gannett’s  NBC  affiliate,  KPNX-TV.  A 
Republic  staff  writer  reported  on  the  air  from  the 


They  move  staff,  earth,  even 
offices,  to  report  fire  story  —  and 
escape  becoming  part  of  it 


BY  JOE  STRUPP 

Arizona  Daily  Star  photographer  David 
Sanders  didn’t  have  to  wait  long  to  put  his 
recent  training  to  the  test.  Less  than  a  month 
after  Sanders  and  four  Daily  Star  colleagues  took  a 
U.S.  Forest  Service  course  that  gives  them  special 
access  to  fire  areas,  Sanders  found  himself  thrown  in 
the  middle  of  the  state’s  worst-ever  conflagration.  “I 
was  able  to  get  shots  of  houses  fiilly  engulfed  and  50- 
foot  flames  eating  pines,”  said  Sanders,  who  received 

the  service’s  special  “Red  Card”  , - 

allowing  him  to  go  beyond  the  | 
media  staging  area  and  travel  with  | 
a  fire  crew.  “There  were  a  couple  | 
of  times  when  I  had  to  put  down  ; 
my  camera  and  put  out  spot  fires 
or  throw  dirt  on  flames.”  He  spent 
a  week  with  fire  crews  battling  the 
blazes  that  have  consumed  nearly  | 

500,000  acres  of  the  White  U, 

Mountain  vacation  area.  ^ 

For  the  Forest  Service’s  week-  1 
long  course  in  nearby  Benson,  the  ■  , 

Daily  Star  had  sent  three  pho-  J 

tographers  and  two  reporters. 

Although  the  training  was  free, 
the  newspaper  had  to  shell  out 

Arizona  Daily  Star  staffers  and  other 
local  newspeople  get  a  taste  of  the 
real  thing  in  the  Tucson  Fire  Training 
Academy’s  “Flashover  Chamber.” 


JULY  1,  2002  EDITOR*  PUBLISHER  5 


i 


SI  Mi*' 


UNli^Ll- 


scene,  and  TV  reporters  contributed  to  Republic  1 
stories.  “We’ve  also  had  access  to  their  helicopter  for  ' 
photo  shots,”  said  Republic  Editor  Tom  Callinan. 
“It’s  been  the  first  true  test  of  convergence  here.” 

Closer  to  the  blaze,  the  wildfire  forced  one  weekly 
paper,  the  White  Mountain  Independent  in  Show 
Low,  to  escape  its  offices  and  relocate  to  a  smaller 
bureau  in  nearby  Apache  County  June  22.  As  of 
Friday,  the  paper  was  still  operating  out  of  the  smaller 
confines,  with  staffers  living  in  motels,  fiiends’ 
homes,  and,  in  some  cases,  evacuation  shelters.  “Two 
of  our  circulation 
people  slept  in  sleep¬ 
ing  bags  along  a 
creek,”  said  Publish¬ 
er  Greg  Tock.  In  the 
rush  to  leave,  em¬ 
ployees  were  able  to 
take  about  half  of  the 
paper’s  computers, 
one  printer,  several 
files,  and  old  issues 
on  microfilm  —  but 
they  could  only  bring 
one  copy  of  each  of 
this  year’s  issues. 

The  fire  and  evac¬ 
uation  did  not  dis¬ 
rupt  the  paper’s 
printing  operations. 
The  Tuesday  press 
run,  normally  8,000 
copies,  was  boosted 


from  MediaNews.  That 
option  is  effective  after 
July  31  — the  same 
day  the  agreement 
permitting  SLTP  to 
manage  the  Tribune 
expires.  A  federal 
judge  mied  in  May 
that  SLTP  can  buy  the 
paper  after  July  31, 
but  only  if  the  News 
lets  it.  A  July  17  court 
date  is  set  on  SLTP’s 
request  to  manage 
the  Tribune  past  the 
expiration  date. 

In  a  letter  to  SLTP 
Chairman  Philip 
McCarthey,  News 
Chairman  Glen  Snarr 
wrote  that  Tribune 
managers  had  under¬ 
mined  the  A/ews  by 
blocking  its  desire  to 
move  to  morning 
publication. 

-  MARK  FITZGERALD 


I^vemorbl^se,wJronment.P 


e\-aruaW» 
gs  flames 

1  rliise  in  I 


;Monster’winsrounri~ 


^ttlingforPlnedale 


uw.*** 

I  iounw> 


The  Arizona  fire  nearly  dis¬ 
rupted  operations  at  news¬ 
papers  not  even  in  the  state,  such 
as  the  Los  Angeles  Times,  The 
San  Diego  Union-Tribune,  The 
Orange  County  Register,  and  the 
Albuquerque  (N.M.)  Journal.  Each 
buys  newsprint  from  the  Abitibi- 
Consolidated  mill  in  Snowflake,  30 
miles  north  of  the  fire  site.  Since 
many  of  the  mill’s  450  employees 
live  in  or  near  Show  Low,  they 
were  unable  to  get  to  work  after 
being  evacuated,  forcing  the  mill 
to  shut  down  operations  for  24 
hours  on  June  23.  No  deliveries 
to  customers  were  disrupted. 

—JoeStrupp 


to  10,000,  while  the  Friday  run,  usually  12,000 
copies,  was  hiked  to  20,000.  Since  all  of  Show  Low’s 
residents  have  evacuated,  the  Independent  distrib¬ 
uted  copies  throughout  Springerville,  Eagar,  and 
other  locations.  Free  copies  went  to  people  forced  to 
stay  in  shelters. 

Other  nearby  weeklies,  such  as  the  Apache  County 
Reporter  in  Eagar,  a  major  evacuation  site,  also 
distributed  papers  free  to  those  forced  from  their 
homes.  The  Reporter  used  the  fire  coverage  to  drive 
home  the  opinion  of  many  locals  that  the  blaze  could 
have  been  prevented  or  lessened  if  underbrush  and 
overgrown  trees  had  been  cleared  —  a  long-running 
complaint  of  many  residents.  11 


Sarasota  (Fla.) 

HerakJ-Tribune 
Managing  Editor 
Rosemary  Armao 
resigned  Thursday 
after  newspaper 
executives  objected 
to  her  response  to  a 
reader  complaint  in 
which  Armao  offered 
her  opinion  of  a  con¬ 
gressional  candidate. 

In  the  response,  sent 
via  e-mail,  Armao 
defended  a  recent 
profiie  of  congressional 
candidate  Katherine 
Harris  and  mentioned 
that  she  would  not  be 
voting  for  Harris. 

“I  thought  I  was 
doing  the  right  thing,” 
said  Armao,  a  two- 
year  Herald-Tribune 
employee  who  says 
she  was  forced  to 
resign.  “You  talk  to 
readers  the  way 


Gregory  Moores  baptism  by  fire 


BY  JIM  MOSCOU 

DENVER 

It’s  the  universal 
rite  of  passage  — 
the  “first  day  on 
the  new  job.”  But  for 
Gregory  Moore,  that 
first  day  came  with  a 
twist.  “I  started  my  day 
up  in  the  publisher’s 
office,  looking  out  over 
the  mountains,”  Moore 
said.  “And  I  was  looking 
at  the  haze,  saying, 
‘Wow.  That’s  really  — 
unusual.’” 

“Unusual”  is  an 
understatement.  That 
day  —  Moore’s  first  as 


was  thick  smoke  and 
ash  from  a  two-day-old 
wildfire  that  was 
growing  into  a  monster 
blaze  —  and  fast 
becoming  Colorado’s 
biggest  news  story 
since  the  shootings  at 
Columbine  High  School 
in  Littleton. 

“After  I  had  read  the 
Monday  morning  paper 
and  I  came  downstairs, 
and  we  had  our  10:30 
[morning  news] 
meeting,  I  knew  this 
was  a  really  big  deal,” 
Moore  said. 

During  an  interview. 


The  Denver  Post's  Greg  Moore  (left)  addresses  the  latest 
burning  issues  of  the  day  at  a  morning  news  meeting. 

the  new  editor  for 
MediaNews  Group 
Inc.’s  flagship.  The 


Denver  Post  —  was 
June  10.  And  that  haze 
over  the  Mile  High  City 
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Moore,  47,  sat  relaxed 
in  his  new  comer  office 
nearly  three  weeks  into 
his  tenure  at  the  Post's 
helm.  The  smoke  that 
first  day,  he  explained 
tentatively  —  as  this 
stuff  is  really  new  to 
him  —  came  from  the 
Hayman  fire,  which  a 
federal  grand  jury 
charges  was  sparked  by 
a  troubled  U.S.  Forest 
Service  employee. 

Moore  is  an  “East 
Coast”  editor  —  first  in 
Ohio,  then,  for  the  last 
16  years,  at  The  Boston 
Globe,  rising  to  become 
that  paper’s  managing 
editor.  But,  on  that  first 
day,  Moore  would  lead 
the  Post's  newsroom  in 
coverage  of  a  wildfire 
the  likes  no  one  in 
Colorado  had  ever  seen. 
Moore  was  about  to 
become  a  “Western”  ed¬ 
itor  —  a  baptism  by  fire. 

“I  just  didn’t  know 
anything  about  wild¬ 
fires.  At  all.  Nothing,” 
Moore  said  earnestly 
with  clear  blue  skies 
now  outside  his  win¬ 
dow.  “In  the  Northeast, 


there  are  small  fires 
along  highways  that 
really  don’t  merit  much 
coverage.”  While  he  had 
years  of  experience 
managing  big  stories, 
he  now  “had  to  leam 
about  the  components 
of  wildfire.  So  I  spent 
most  of  my  time 
listening  to  different 
terms,  like  Ijackbums,’ 
and  trees  being 
described  as  ‘fuel.’” 

Yet  he  tried  “not 
overmanaging.  You 
don’t  want  to  come  in 
here  with  a  big  foot, 
especially  when  so 
many  people  are  out  in 
the  field  working  their 
butts  off.  So  I’ve  just 
been  tiying  to”  —  he 
pauses  for  a  moment  — 
“manage  myself.” 

Post  insiders  say  it 
was  a  success.  Unlike 
his  predecessor,  Glenn 
Guzzo,  who  was 
sometimes  accused  of 
being  a  bit  inaccessible, 
“[Moore]  was  out  here, 
in  the  newsroom,  and 
talking  to  us,”  one  news 
reporter  said  of  the  fire 
coverage.  Moore,  in 


N.  J.  OKs  dog  tags 

CARTOONISTS  FEEL  GREAT  WHEN  THEIR 

work  is  taped  to  readers’  refrigerators, 
so  imagine  how  a  comic  creator  would 
react  to  seeing 
his  characters  on 
license  plates. 

“I  can’t  believe 
it,”  said  cartoon¬ 
ist  Patrick  Mc¬ 
Donnell,  whose 

“Mutts”  characters  have  just  begun  appearing 
on  New  Jersey  cars.  “It’s  such  an  honor  and  for 
such  a  good  cause.”  For  each  $50  “Mutts”  plate 
sold,  80%  of  the  proceeds  go  to  an  animal- 
population-control  fund  administered  by  the 
state’s  Health  Department. 

Will  McDonnell,  whose  King  Features  strip 
runs  in  500  papers,  use  the  “car-toon”  plate? 
The  longtime  New  Jerseyan  isn’t  sure,  but  did 
say  his  wife  ordered  one.  —  DaveAstor 


turn,  said  the  urgency 
of  the  Hayman  cover¬ 
age  forced  “an  acceler¬ 
ated  sort  of  marriage.” 

But,  like  the  bone-dry 
forests  of  Colorado  in  a 
summer  lightning 
storm,  everyone  is 
betting  Moore  will  be 
sparking  some  of  his 
own  in-house  fires. 

Meanwhile,  as  the 
Hayman  fire  was 
lassoed  late  last  week, 
the  smoke  cleared 


from  Denver’s  skies, 
and  the  Post  newsroom 
moved  to  normality, 
Moore  said  he’s  only 
now  settling  in, 
meeting  the  mayor, 
the  governor,  and  local 
personalities.  But  by 
far  the  most  important 
advice  this  green 
Denver  editor  has 
gotten:  “People  tell  me, 
‘No  matter  what,  don’t 
say  anything  bad  about 
the  Broncos.’”  11 


E-tear  sheeting, 
the  magical  way 

Knight  Ridder  and  the  Tribune  Co. 
under  the  spell  of  MerlinOne  Inc. 


BY  LUCIA  MOSES 

ESlectronic  tear  sheeting,  which  has 
BEEN  held  back  by  concerns  about  clunkiness 

and  its  ability  . 

to  verify  print  quality,  j 
is  starting  to  move  j 
into  the  big  time.  jj 
In  a  big  endorse-  fj| 
ment  of  e-tear  sheets,  L  j 
Knight  Ridder  and  ill 
the  Tribune  Co.  are  |||, 
about  to  start  testing 
a  process  that  they  Ibj 
plan  to  use  eventu-  1^ 
ally  at  all  their  news-  '  ^  I 
papers  in  an  effort  ;  §  j 
to  save  on  postage  |»  j 
and  labor  and  to  Ig  j 
speed  their  ad-  L, 
billing  processes. 

Knight  Ridder  Pfesto!  MerlinOne  conjures 
and  Tribune,  work-  a  copy  of  Boston  G/o/«  ad. 
ing  with  the  newspaper  space 
broker  Newspaper  Services  of  America,  chose  Merlin¬ 
One  Inc.’s  E-Sheets  technology,  which  e-mails  port¬ 
able  document  format  (PDF)  files  to  advertisers 
showing  the  prepress  page  containing  their  ad. 

Other  methods  show  advertisers  the  scanned 
printed  page  containing  their  ad,  but  Gail  Proven- 
zano,  director  of  field  systems  for  Knight  Ridder,  said 


editors  always  used 
to  talk  to  readers.” 

Executive  Editor 
Janet  Weaver  said 
she  discussed  the 
e-mail  message  vrith 
Publisher  Diane 
McFarlin  and  told 
Armao  that  her  actions 
were  not  acceptable. 

”1  felt  that,  as 
journalists,  we  don't 
offer  our  opinions,” 
said  Weaver,  who 
added  that  Armao 
was  not  fired  or 
asked  to  quit  “We 
had  a  philosophical 
difference  over  the 
response,  and  she 
resigned.” 

-  JOE  STRUPP 

DETROIT  PLIWT 
TODEXIllED 

Detroit  News¬ 
papers  will 
centralize  all  produc¬ 
tion  of  the  jointly 
operated  Detroit  free 
Press  and  Detroit 
News  in  its  Sterling 
Heights,  Mich.,  plant 
with  a  $170-million 
expansion  that 
includes  the  purchase 
of  six  Geoman  75 
offset  presses  from 
MAN  Roland  Inc. 

Denver-based 
McClier/design- 
Alliance  and  Detroit- 
area  architects 
Ghafari  Associates 
will  provide  archi¬ 
tectural  and  engineer¬ 
ing  services  for  the 
1 90,000-square-fbot 
expansion. 

When  the  project  is 
complete  in  late 
2005,  the  papers  will 
close  and  sell  the 
Riverfront  Plant  built 
near  downtown 
Detroit  by  the  Free 
Press  in  1979. 

-  MARK  FITZGERALD 
r->  Q 
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HELP-WANTED 

SOETINMAY 

The  Conference 
Board's  Help- 
Wanted  Advertising 
Index,  a  widely 
watched  measure  of 
the  U.S.  job  market, 
declined  to  45  in 
May  from  47  in  April, 
reflecting  Corporate 
America’s  continued 
uncertainty  about  the 
economy. 

The  same  month  a 
year  earlier,  the  index 
stood  at  60. 

-  LUCIA  MOSES 


Abitibi-Consoli- 
dated  is  expected 
to  announce  an  Aug.  1 
newsprint  price  hike 
of  $50  per  metric  ton. 
With  May  figures 
showing  demand 
rising  for  the  first  time 
in  more  than  18 
months,  a  second-half 
price  increase  was 
expected.  Abitibi  could 
not  be  reached  for 
comment  by  deadline. 

Citing  market 
sources,  Forestweb's 
James  McLaren 
noted  Friday  that  the 
announcement  short¬ 
ens  the  traditional 
90-day  notice  given 
customers,  who  have 
been  paying  as  low  as 
$430  a  ton,  according 
Forestweb’s  “The 
Reel-Time  Report.” 

No  other  suppliers  are 
expected  to  announce 
so  soon,  but  an 
analyst  told  Forestweb 
that  market  conditions 
suggest  success  in 
making  a  higher  price 
stick. 

-JIM  ROSENBERG 


the  company  found  many  advertisers  use  tear  sheets 
for  purposes  other  than  verifying  quality  anyway. 
“The  advertisers  are  smart.  They  realize  that  a  tear 
sheet  is  just  a  snapshot  in  time,”  she  said,  adding  that 
the  company  will  continue  sending  paper  tear  sheets 
to  advertisers  who  prefer  them. 

Tribune  liked  Quincy,  Mass.-based  MerlinOne’s 
industry  experience  —  The  Boston  Globe  was  its  first 
client  —  and  felt  MerlinOne  could  handle  Tribune’s 
12  big-market  dailies  and  eventually  attach  electronic 

-  I 

Two  editors  now  out  of  office 


invoices  to  the  e-tear  sheet,  said  Lisa  Wiersma,  vice 
president  of  Tribune  Ventures. 

Hoping  to  speed  the  adoption  of  e-tear  sheeting, 
the  Newspaper  Association  of  America  has  given 
its  support  for  a  Cooperative  Marketing  and  Sales 
Federation  committee’s  effort  to  set  up  a  Web-based 
search  engine  to  let  advertisers  view  all  their  e-tear 
sheets  with  ease.  The  Associated  Press’  digital 
ad-placement  service,  AP  Advantage,  has  agreed  to 
fimd  the  project.  11 


Politics  and  newsroom  politics 


BY JOE  STRUPP 

The  election 

season  has  barely 
begun  and 
already  allegations 
that  publishers  have 
succumbed  to  political 
candidates  seeking 
favorable  treatment 
have  led  at  least  two 
editors  to  abruptly  leave 
their  jobs. 

The  first  departure 
occurred  June  19  when 
the  Brown  Publishing 
Co.,  owner  of  the 
weekly  Vandalia  (Ohio) 
Drummer  News,  fired 
Editor  Kevin  O’Boyle. 
The  termination  came 
nearly  two  months  afler 
Brown  Publishing  CEO 
and  President  Roy 
Brown  lost  a  Republican 
congressional  primary  to 
former  Dayton  Mayor 
Mike  Turner. 

During  Brown’s 
campaign,  O’Boyle  had 
spoken  out  against  some 
of  the  campaign’s  tactics, 
which  O’Boyle  said 
included  forcing  the 
Brown  papers  to  run 
campaign  press  releases 
and  sending  campaign 
flyers  to  editors  for 
distribution.  “It  wasn’t 
ethical,”  O’Boyle,  who 
spent  seven  years  at  the 
paper,  told  E^P.  “It 
bothered  me  as  a  Christ¬ 


ian  and  a  newsperson.” 

Brown  Publishing 
i  executives  have  denied 
‘  any  illegal  campaign 
!  practices. 

I  The  Turner  campaign 

claimed  the  Brown 
coverage  went  beyond 
regular  news  reporting 
and  should  have  been 
treated  as  a  campaign 
contribution. 


his  publisher,”  he  said. 

On  June  21,  Tom 
McDonald,  editor  of  the 
18,716-daily-circulation 
Pine  Bluff 

Commercial,  quit  his  job 
after  two  years  to  protest 
the  paper’s  endorsement 
procedures  in  a  local 
congressional  race. 
McDonald  claimed  the 
paper’s  parent  company. 


Out  the  door:  Kevin  O’Boyle  (left)  and  Tom  McDonald 


Complaints  by  Turner 
to  the  Federal  Election 
Commission  sparked 
I  an  ongoing  FEC 
!  investigation. 

Joel  Dempsey,  Brown 
I  Publishing’s  general 
j  counsel,  would  not  dis- 
j  cuss  details  of  O’Boyle’s 
!  firing,  but  said  it  had 
nothing  to  do  with  his 
criticism  of  the  Brown 
i  campaign.  “A  personnel 
decision  was  made 
concerning  the  quality 
!  of  the  newspaper  and 
his  ability  to  work  for 


Stephens  Media  Group 
of  Las  Vegas,  improperly 
directed  the  paper  to 
j  support  former  Rep.  Jay 
I  Dickey,  a  Republican,  in 
his  campaign  against 
1  incumbent  Democrat 
I  Mike  Ross.  And,  he  told 
i  “I  was  also  told  to 
I  keep  my  disagreements 
1  in-house.” 

McDonald  claimed 
j  that  Stephens  Media 
executives  and 
Commercial  Publisher 
i  Charles  A.  Berry  allowed 
I  Dickey  to  influence  them 


with  a  list  of  demands 
for  favorable  coverage, 
which  included  requests 
for  halting  letters  to  the 
editor  from  a  pro-Ross 
reader,  less  comment 
from  Ross  on  Dickey 
press  releases,  and 
more  coverage  of 
Dickey’s  plans  to  help 
black  voters. 

The  former  editor 
also  objected  to  the 
paper’s  plans  to 
announce  its  endorse¬ 
ment  this  summer, 
instead  of  waiting 
until  weeks  before  the 
election  —  and  accused 
Stephens  Media  of 
ordering  it  because 
Dickey  is  a  friend  of  the 
Stephens  family. 

Sherman  Frederick, 
Stephens  Media  CEO 
and  president,  denied 
that  Dickey  influenced 
the  newspaper’s  cover¬ 
age  and  said  no  endorse¬ 
ment  had  been  made  — 
but  admitted  that 
Dickey  has  had  a  long¬ 
time  relationship  with 
the  Stephens  family.  He 
also  pointed  out  that 
newspaper  owners 
have  always  directed 
endorsements,  and 
added,  referring  to 
McDonald’s  objections: 
“He’s  living  in  a  world 
that  doesn’t  exist.”  H 
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Dirks,  Van  Essen  &  Murray 


DISTRICT  OF  COLUMBIA 
Tony  Blankley  to  editor  of  the  editorial  page 
at  The  Washington  Times.  Blankley,  who 
wrote  a  column  for  the  Times,  succeeds 
Hello  Bering  Dale,  now  a  deputy  director  at 
the  Heritage  Foundation  in  Washington. 


GEORGIA 

Michael  F.  Ryan  to  editorial  page  editor 
of  TheAugtista  Chronicle  from  editorial 
page  editor  of  The  Topeka  (Kan.)  Capital- 
Journal.  Ryan  succeeds  Suzanne  Downing. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

FLORIDA 

Robert  W.  Burdick 

Robert  Burdick,  54,  executive  vice  presi¬ 
dent  and  general  manager  of  the  Naples 
Daily  News,  has  been  named  president  and 
publisher.  He  succeeds  Corbin  A.  Wyant, 
who'is  retiring  after  25  years  at  the  Daily 
News.  Burdick  joined  the  R.W.  Scripps  Co. 
paper  in  December  2000  after  two  years  as 
president  and  general  manager  of  the  Rocky  Mountain  News  in 
Denver.  He  previously  served  as  editor  of  the  Rocky  Mountain 
Newsdtndthehos  Angeles  Daily  News.  > 


IOWA 

Kevin  Mowbray  to  vice  president  for  sales 
and  marketing  at  Lee  Enterprises  Inc.  in 
Davenport  from  publisher  of  The  Bismarck 
(N.D.)  Tribune.  Mowbray  succeeds  Michael 
Phelps  (see  “Iowa”  box,  below). 


PENNSYLVANIA 
Robert  L.  Pinarski  to  advertising  manager 
at  the  Erie  Times-News  from  advertising 
director  at  the  Northwest  Herald  in 
Crystal  Lake,  Ill. 


SOUTH  CAROLINA 
Elsa  McDowell  to  the  newly  created  position 
of  public  editor  at  The  Post  and  Courier 
in  Charleston  from  columnist. 


VIRGINIA 

James  H.  Hyatt  ir.  to  regional  vice  president 
for  Media  General  Inc.’s  Tri-Cities  market, 
which  includes  the  Bristol  Herald-Courier, 
from  publisher  of  Highlands  Today 
in  Sebring,  Fleu 


WISCONSIN 
Steve  Fountain  to  editor  of  The  Reporter 
in  Fond  du  Lac  from  publisher  of  the 
Turlock  (Calif.)  Journal.  Fountain 
succeeds  Harley  Buchholz,  who  retired. 


fudge  rules  on  behalf  of  Rael 


The  Beck  Family 

has  sold 


Biowa 

to  publisher  of 
the  Quad-City 
Times  in  Daven¬ 
port  from  vice  president  for 
sales  and  marketing  at  parent 
Lee  Enterprises  Inc.  Phelps, 
who  will  remain  a  corporate  vice 
president,  succeeds  Charles  V. 
Pittman,  who  resigned. 


Las  Vegas  (NM)  Optic 

(4,100  daily  circulation) 


Landmark  Community  Newspapers,  Inc 

We  are  pleased  to  have  represented 
The  Beck  Family  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.820.Z700  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


www.editorandpublisher.com 


JULY  1,  2002  EDITOR*  PUBLISHER  9 


EDITORIALS 


Massachusetts  is  the  latest  state  seeking  to  effectively 
bar  reporters  from  prisons  paid  for  by  its  citizens’  taxes 


WHEN  THE  Massachusetts 
Department  of  Correction 
(MDOC)  held  a  hearing 
the  other  day  on  its 
proposal  to  rewrite  the  regulations  on 
news-media  access  to  prisons  —  so  that, 
essentially,  the  news  media  will  have  no 
access  to  prisons  —  not  a  single  member  of 
the  public  showed  up  to  support  the  sweep¬ 
ing  restrictions.  Not  one  crime  victim 
applauded  the  supposed  “privacy”  benefits 
the  rules  would  afford  victims.  And  no 
law-enforcement  official  explained  how 
security  would  be  enhanced 
by  forbidding  reporters  to  Gcttilll 

talk  to  prisoners  one-on-one 
or  by  eliminating  all  access  pFlSOTl 

to  prisoners  in  segregated  Droblci 

confinement  or  by  bjmning  ^ 

such  reporting  tools  as  tape  lUllCSS  ^ 
recorders  and  cameras.  TV/fo  c  c  r 

Plenty  of  people  did  ^ 

speak  out  against  the  reportc 

restrictions  —  among  them 
more  than  two  dozen  Massachusetts 
legislators. 

Yet,  the  rules  are  a  virtual  lock  to  take 
effect  within  another  week  or  two.  MDOC 
Commissioner  Michael  T.  Maloney  showed 
his  contempt  for  the  public  hearing  by 
sending  in  his  place  a  lowly  assistant 
counsel,  who  could  not  be  bothered  to  utter 
a  word  in  defense  of  the  new  regulations. 

These  are  dispiriting  times  for  those  who 
believe  the  penitentiaries  must  be  subjected 
to  at  least  the  same  level  of  scrutiny  given 
any  other  government  institution,  and  that 
the  press  has  an  irreplaceable  role  in 
spotlighting  —  or  debunking  —  charges 
of  abuse  and  corruption  in  prisons. 

The  unfortunate  fact  is  that,  as  unrecog¬ 
nizable  as  its  regulation  would  be  to  the 


Getting  into 
prison  is  no 
problem  — 
unless  you’re  a 
Massachusetts 
reporter. 


framers  of  the  Constitution,  Massachusetts 
simply  lifted  much  of  its  text  from  the 
equally  draconian  rules  of  other  states. 
Among  its  borrowings:  a  requirement  the 
department  consider  whether  the  proposed 
story  would  “result  in  a  significant  benefit 
to  law-enforcement  agencies”  before 
permitting  interviews  with  prisoners. 

“In  other  words,  they  can  decide  that 
your  report  on  abuses  and  corruption  in 
prisons  is  not  a  benefit  to  the  very  law- 
enforcement  agency  that  is  responsible  for 
the  abuse  and  corruption,”  notes  Peter 
Sussman,  the  Berkeley, 
Calif.-based  free-lance 
journalist  who  has  worked 
riO  tirelessly  on  the  issue  of 

_  media  access  to  prisons. 

These  days,  though, 

)u  re  a  even  Sussman  is  getting 

USettS  worn  out.  After  two 

different  governors  three 
.  times  vetoed  measures  to 

overturn  California’s 

effective  ban  on  media  access  to  prisoners, 
he  and  his  legislative  allies  have  given  up. 

Journalists  shouldn’t  lose  heart.  As  the 
Massachusetts  experience  suggests,  while 
there  is  obviously  no  particular  public 
sympathy  for  prisoners,  neither  are  citizens 
clamoring  to  be  kept  in  the  dark  about  how 
prisons  are  operating  on  their  tax  dollars. 

A  very  few  officials  are  using  public  apathy 
to  seal  off  prisons.  When  that  policy 
backfires  —  when  unexamined  rumors 
fester  into  violence  or  a  scandal  emerges 
that  is  too  big  to  be  contained  —  citizens 
will  direct  their  ire  not  only  at  prison 
authorities  but  at  the  news  organizations 
that  failed  to  alert  the  public  to  the  risks  of 
operating  U.S.  prisons  with  as  little  media 
access  as  the  old  Soviet  gulag  allowed. 
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In  Part  II  of  a  special  report, 
we  journey  to  Italy,  Spain, 
and  Germany  in  search 
of  cross-media  solutions 

BY  MEG  CAMPBELL 


WHILE  VENDORS  FAMILIAR  TO  AMERICAN 

newspapers  remake,  enhance,  or  augment 
their  systems  to  more  efficiently  manage 
production  for  multiple  uses,  several 
“new”  kids  are  showing  up  on  the  cross-media  block. 
Some  went  to  Nexpo  to  show  off  recent  deals  and 
installations,  while  others  are  waiting  for  October’s 
Iff  a  exposition  in  Barcelona,  Spain.  These  companies. 
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all  European  and  well-known  in  their  local 
markets,  are  bent  on  playing  in  the  North 
American  arena. 


European  newspapers,  quicker  to  move 
to  desktop  pagination  than  their  American 
counterparts  in  the  1990s,  are  once  again 
a  step  ahead,  moving  aggressively  to 
incorporate  new-media  technologies  and  to 
explore  a  variety  of  distribution  paths, 
including  wireless  application  protocol 
(WAP)  and  short  message  service  (SMS), 
both  for  cell  phones  —  huge  in  Europe,  but 
practically  nonexistent  here. 

These  developers  continue  to  offer  new 
approaches  to  cross-media  that  are 
catching  attention  for  their  ease  of  use  and 
elegant  pathways. 

Of  these,  Italian  developer  EidosMedia  is 
currently  making  the  biggest  splash,  with 
last  month’s  announcement  that  it  vdll 


provide  the  Financial  Times  with  a  new 
editorial  system  to  support  more  than  500 
journalists  worldwide,  supplying  content  for 
the  daily’s  multiple  print  and  online  editions. 
The  PThad  been  a  multimedia  trailblazer  — 


almost  —  when  it  signed  on  as  development 
partner  for  Atex’s  Omnex  project  in  1998. 
When  that  project  folded,  the  London-based 
daily  scrambled  to  find  a  replacement,  one 


EidosMedia’s  Methode 
Knowledge  Portal 
information  access 
(near  and  middle 
right)  and  Xsmile 
pagination  engine 


that  could  offer  the 
same  level  of  cross¬ 
media  functionality 
envisioned  for 
Omnex. 

After  evaluating 
a  long  list  of 
vendors,  the  FT 
selected  EidosMedia  “because  it  was  the 
system  that  could  meet  our  business 
objective,  which  is  to  achieve  the  complete 
I  integration  of  the  production  of  the  news- 
i  paper  and  FT.com  at  every  level,”  says 
'  Publishing  Editor  William  Dawkins, 
i  EidosMedia’s  Methode  is  one  of  the 
i  few  systems  on  the  market  that  can  be 
[  considered  entirely  new,  and  fully  cross- 
[  media.  In  fact,  the  print  component  was 
I  the  last  piece  to  be  added. 

“It  was  our  decision  to  approach  the 
i  publishing  environment  from  a  different 
perspective,”  EidosMedia  General  Manager 
Gabriella  Franzini  explains.  “Starting  from 


First,  last,  and  all  ways 

Founded  by  a  group  of  former  Unisys 
Italia  developers,  Milan-based  EidosMedia 
concentrated  first  on  knowledge  manage¬ 
ment  for  the  Web  and  for  TV  systems.  “We 
needed  a  new  type  of  system  where  we  were 
not  thinking  of  the  products  first,  one  that 
would  be  absolutely  independent  from  the 
products  it  would  create,”  says  Franzini. 


print  would  have  driven  us  in  the  wrong 
direction.  We  needed  to  think  away  from 
print  at  the  beginning.  We  knew  we  would 
eventually  go  there,  but  we  had  to  offer  the 
flexibility  to  do  these  other  things.” 


Congratulations,  2001  Winners 


Paut^^ 
Mongers  on 
Prize 
\for 

Investigative 
Reporting 
on  the 
Media 


$10,000  First  Prize: 
David  Folkenflik,  Baltimore  Sun 
“War  News  from  Rivera  Seems  Off  the  Mark” 

'An  investigation  of  Fox  News  Channel  reporter 
Geraldo  Rivera’s  coverage  of  the  war  in  Afghanistan 

$1,000  Awards  of  Distinction: 
Michael  Massing,  The  Nation 
“Where  Germs  Rule” 

Criticism  of  New  York  Times  coverage  of  the  anthrax  attacks 

Matthew  Rose,  The  Wall  Street  Journal 

“In  War’s  Early  Phase,  News  Media  Showed  a  Tendency  to  Misfire” 

A  critique  of  media  “myths”  about  the  war  in  Afghanistan 


The  Paul  Mongerson  Prize — co-sponsored  by  the  Center  for  Media  and 
Public  Affairs  in  Washington,  D.C.  and  the  University  of  Virginia  Center 
for  Governmental  Studies — honors  outstanding  journalists  who  improve 
news  coverage  and  elevate  professional  standards  by  critically  evaluating 
and  correcting  distortions  reported  in  news  stories. 

Entries  for  the  2002  competition  are  welcome  and  will  be  accepted 
through  March  1,  2003.  For  more  information,  visit  www.cmpa.com. 
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The  company  embraced  the  XML 
(extensible  markup  language)  standard  to 
offer  a  highly  scriptable  environment  that 
allows  users  to  create  any  number  of  work 
flows  for  all  types  of  media,  such  as  the  Web, 
wireless,  and  TV.  The  first  piece  of  the 
output  system  was  for  Web  publishing, 
and  most  of  the  company’s  clients  now  are 
electronic-media  customers. 

EidosMedia  introduced  the  print  portion 
of  its  system  last  fall,  following  agreement 
with  Italy’s  HiT  to  integrate  its  ad- 
management  and  acquisition  system 
into  XML-based  Methode,  and  with  the 
introduction  of  its  own  production 


planning  and  tracking  software,  Fluide.  It 
has  integrated  QuarkXPress  and  Adobe 
InDesign,  but  also  has  developed  its  own 
pagination  engine,  due  out  this  month. 

FT  reporters  will  use  the  Xsmile 
XML  editor  to  create  and  see  stories  in 
i  WYSIWYG  mode.  “The  editing  tool  is  nice 
—  it  has  a  ver>’  powerful  search  engine,  and 
a  set  of  features  that  make  the  process  of 
writing  and  researching  faster  and  easier,” 
says  the  FTs  Dawkins. 

I  Eidos  has  built  pagination  based  on 
'  cascading  style  sheets,  “so  the  formatting 
i  language  for  the  Web  is  the  same  for  print 
S  pagination,”  explains  Chris  Purcell,  the  FT s 


development  editor.  “Form  and  content  are 
separate,  and  are  only  brought  together 
when  we  render  or  output  content,  so  we 
can  apply  different  style  sheets  to  the  same 
content.”  Dawkins  agrees:  “The  most  impor¬ 
tant  function  is  the  single-copy  principle.” 

Both  Purcell  and  Dawkins  are  confident 
that  their  system,  albeit  untested,  is  sound 
and  that  EidosMedia  is  a  “serious  player” 

—  in  terms  of  technology,  management, 
and  financing  —  though  both  admit  that 
going  with  a  new  system  made  them 
apprehensive. 

“I’m  nervous  every  day,”  Dawkins  says 
with  a  chuckle.  “The  company  looks  great, 
the  function  looks  great,  but  the  big  test  will 
be  the  load  and  the  complexity  of  publishing 
the  Financial  Times  with  500  journalists 
using  the  system  at  once.” 

Purcell  said  the  FT  has  not  ruled  out  a 
possible  role  in  the  project  for  a  third-party 
integrator.  EidosMedia,  in  fact,  has  an  inter¬ 
national  distribution  and  implementation 
agreement  with  just  such  a  company. 
International  information-technology- 
systems  provider  SchlumbergerSema’s  first 
EidosMedia  client  is  Grupo  Correo.  Based  in 
Spain  and  Argentina,  the  print,  broadcast, 
Internet,  and  movie  company  is  considering 
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looking  for  a  major-league  “guinea  pig,” 
Seinet  decided  to  forgo  Nexpo  to  put  its 
house  in  order  and  gear  up  for  the  Ifra  expo. 
It  recently  achieved  its  financing  objectives, 
says  CEO  Ignacio  Megias,  which  has  freed 
it  to  concentrate  on  development  and 
installations. 


expanding  its  use  of  Methode  from  the  Web 
into  print. 

At  the  same  time,  Spain  is  home  to  its 
own  all-new  cross-media  system  that’s 
begun  making  waves  in  the  industry.  Still 


Coming  to  America 

“We  are  looking  to  expand  into  the  U.S. 
market  late  next  year,”  says  Rick  Pizzoli, 
Seinet’s  marketing  and  communication 
director. 

Industry  veteran  Craig  Mitchell,  formerly 
the  chief  technology  officer  for  News 
International,  has  become  a  partner  in 
Seinet  and  taken  the  position  of  chief 
operating  officer  to  coordinate  development, 
consulting,  and  service.  ‘We  needed 
someone  with  international,  high-level 
experience  who  could  take  on  big  projects,” 
Megias  explains.  He  hints  at  the  possibility 
that  such  a  big  project  could  be  imminent  — 
an  unidentified  overseas  newspaper  group 
with  800  seats. 

Seinet’s  system,  Xtent,  is  a  new  suite  of 
products  derived  from  the  page-layout 
system  PC  News  Layout,  which  was 
designed  by  Editorial  Systems  Engineering 
back  in  the  1980s  to  complement  high-end 


Charting  the  cross-media  Xtent  of  Seinet 


systems  such  as  Atex.  The  suite  includes  E3, 
a  module  for  print  and  WAP  publishing; 

W3  for  Web  publishing;  X3  for  work-flow 
management;  Panorama  for  edition 
planning;  and  Xtent  Cataloguer  for 
media-asset  management. 

The  XML-based  system  provides  a  tight 
fit  with  the  unique  production  needs  of 
dailies,  says  Megias,  in  that  it  allows  editors 
to  work  on  content  and  pages  while  keeping 
content  separate  from  presentation  — 
which,  in  turn,  allows  for  the  creation  of  a 
repository  where  content  can  be  stored  and 
reused  for  different  types  of  media. 

Megias  insists  that  there  are  fundamental 
differences  between  his  system  and  others 
being  touted  as  cross-media.  “A  direct 
conversion  to  XML  is  not  the  same  as 
writing  in  XML,”  he  insists,  arguing  that 
most  vendors  do  not  offer  systems  that 
are  completely  open  —  leading  inevitably 
to  the  need  for  more  development  and  to 
less  flexibility. 

The  company  is  currently  considering 
different  ways  to  integrate  applications  to  a 
wide  variety  of  media-output  channels,  and 
in  particular  is  exploring  the  possible  uses  of 
SMS.  Such  messaging  has  been  explosively 
popular  in  a  number  of  European  countries, 
where  cell-phone  users  opt  to  communicate 
via  quick  messages  sent  over  their  phones, 
which  is  cheaper  than  talking.  SMS  services 
such  as  weather  and  traffic  have  cropped  up, 
and  Megias  believes  that  newspapers  could 
take  advantage  of  the  system  to  generate 
new  revenue  with  their  Web  pages. 

According  to  Megias,  a  newspaper  could 
include  content  with  restricted  access  on  its 
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which  this  year  exhibited  at  Nexpo  for  the 
second  time. 

Last  year,  Protec’s  booth  had  everything 
in  Spanish,  reflecting  the  company’s  focus 
on  the  Latin  American  market.  This  year, 
however,  everything  was  in  English  as  the 
vendor  seeks  to  familiarize  the  industry 
with  its  Milenium  product  line. 

Milenium  consists  of  modules  for 
editorial,  advertising,  archiving,  and  work 
flow.  These  can  be  used  as  stand-alone 
applications  or  can  be  integrated  to  form  a 
complete  system,  explains  Protec 
Marketing  Director  Andres  Checa, 

Although  Milenium  doesn’t  use  XML  as  its 
native  format,  it  supports  it  in  its  work  flow, 
as  well  as  XPress  and,  more  recently, 
InDesign  for  pagination. 

The  line  has  three  important  tech¬ 
nological  characteristics,  says  Checa:  the 
integration  of  standard  solutions,  such 
as  XPress;  the  separated  database 
management  of  structure  and  content; 
and  the  fact  that  no  proprietary  data  reside 
in  the  database. 

Protec,  long  a  dominant  player  in  Spain 


Tera  not  so  firma  on  price 

Italian  developer  Tera  is  also  determined 
to  capture  a  piece  of  the  U.S.  market. 

“We  need  to  buy  our  market  share,  so  we 
are  being  aggressive  with  pricing,”  says 
Tera  President  Roberto  Antoniotti.  The 
company  showed  its  GN3  editorial  system 
in  Agfa’s  booth  at  Nexpo,  with  hopes  of 
stirring  up  interest. 

Antoniotti  describes  GN3  as  middleware 
that  includes  a  component  that  wiil  render 
i  content  in  the  database  in  XML.  “We 
thought  in  the  beginning  to  move  to  XML,” 
he  explains,  “but  we  have  our  own  markup 
language,  and  we  decided  to  keep  it  for  the 
benefits  in  terms  of  performance  and 
storage.”  The  system  allows  a  paper  to 
i  archive  a  single,  complete  version  of  a  story, 
I  and  then  repurpose  content  for  different 
distribution  channels. 

I  In  addition,  the  company  showed  a 


Web  site  —  for  example,  photos  or  video 
clips  from  World  Cup  soccer  games.  Users 
wishing  to  see  the  content  would  be  directed 
to  call  an  SMS  service  to  get  an  access  code 
with  which  to  view  the  clips.  The  charge  for 
viewing  the  content  would  go  on  the  user’s 
monthly  cell-phone  bill. 

The  system  would  offer  several  advantages 
to  the  user,  including  access  to  a  restricted 
area  of  a  Web  site  without  having  to 
subscribe  or  type  in  credit-card  information. 
A  user  would  pay  through  familiar  monthly 
bills.  “He  has  the  phone  —  he’s  used  to 
paying  for  it  and  used  to  purchasing  services 
through  it,”  Megias  explains.  For  its  part,  the 
newspaper  would  benefit  from  the  billing 
system  already  in  place,  without  the  need  to 
establish  payment  protocols. 

Another  Spanish  vendor  looking  to  get  a 
foothold  in  the  American  market  is  Protec, 


and  Portugal,  now  has  five  installations  in 
South  America,  and  it  recently  signed  a 
contract  for  its  first  installation  in  France, 
with  the  financial  paper  L!Ag^. 
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looking  for  a  major-league  “guinea  pig,” 
Seinet  decided  to  forgo  Ne.xpo  to  put  its 
house  in  order  and  gear  up  for  the  Ifra  expo. 
It  recently  achieved  its  financing  objectives, 
says  CEO  Ignacio  Megias,  which  has  freed 
it  to  concentrate  on  development  and 
installations. 


expanding  its  use  of  Methode  from  the  Web 
into  print. 

At  the  same  time,  Spain  is  home  to  its 
own  all-new  cross-media  system  that's 
begun  making  waves  in  the  industry.  Still 


I/O  Channela 


Integration 
with  trarwactional 
content  applications 


Coming  to  America 

‘We  are  looking  to  expand  into  the  U.S. 
market  late  next  year,”  says  Rick  Pizzoli, 
Seinet’s  marketing  and  communication 
director. 

Industry'  veteran  Craig  Mitchell,  formerly 
the  chief  technology’  officer  for  News 
International,  has  become  a  partner  in 
Seinet  and  taken  the  position  of  chief 
operating  officer  to  coordinate  development, 
consulting,  and  serv'ice.  ‘We  needed 
someone  with  international,  high-level 
ex'perience  who  could  take  on  big  projects,” 
Megias  ex-plains.  He  hints  at  the  possibility’ 
that  such  a  big  project  could  be  imminent  — 
an  unidentified  overseas  newspaper  group 
with  800  seats. 

Seinet’s  system,  Xtent,  is  a  new’  suite  of 
products  derived  from  the  page-layout 
system  PC  New’s  layout,  w  hich  was 
designed  by  Editorial  Systems  Engineering 
back  in  the  1980s  to  complement  high-end 


MS  Office  Integrst. 


Editors 


Charting  the  cross-media  Xtent  of  Seinet 


systems  such  as  Atex.  The  suite  includes  E3, 
a  module  for  print  and  WAP  publishing; 

W3  for  Web  publishing;  X3  for  work-flow 
management;  Panorama  for  edition 
planning;  and  Xtent  Cataloguer  for 
media-asset  management. 

The  XML-based  system  provides  a  tight 
fit  with  the  unique  production  needs  of 
dailies,  says  Megias,  in  that  it  allows  editors 
to  work  on  content  and  pages  while  keeping 
content  separate  from  presentation  — 
w  hich,  in  turn,  allows  for  the  creation  of  a 
repository  w’here  content  can  be  stored  and 
reused  for  different  types  of  media. 

Megias  insists  that  there  are  fundamental 
differences  between  his  system  and  others 
being  touted  as  cross-media.  “A  direct 
conversion  to  XML  is  not  the  same  as 
writing  in  XML,”  he  insists,  arguing  that 
most  vendors  do  not  offer  systems  that 
are  completely  open  —  leading  inevitably 
to  the  need  for  more  development  and  to 
less  flexibility’. 

The  company  is  currently  considering 
different  ways  to  integrate  applications  to  a 
wide  variety  of  media-output  channels,  and 
in  particular  is  exploring  the  possible  uses  of 
SMS.  Such  messaging  has  been  explosively 
popular  in  a  number  of  European  countries, 
w  here  cell-phone  users  opt  to  communicate 
via  quick  messages  sent  over  their  phones, 
which  is  cheaper  than  talking.  SMS  services 
such  as  weather  and  traffic  have  cropped  up, 
and  Megias  believes  that  newspapers  could 
take  advantage  of  the  system  to  generate 
new  revenue  with  their  Web  pages. 

According  to  Megias,  a  newspaper  could 
include  content  with  restricted  access  on  its 
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Improve  zoned  retail  and  other  multipie-selling  opportunities 
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Fully  integrated  Pre-print-Zoner  that  takes  order,  links  to 
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which  this  year  exhibited  at  Nexpo  for  the 
second  time. 

Last  year,  Protec’s  booth  had  eveiylhing 
in  Spanish,  reflecting  the  company's  flxus 
on  the  I.atin  American  market.  This  year, 
however,  everything  was  in  English  as  the 
vendor  seeks  to  familiarize  the  industry 
with  its  Milenium  product  line. 

Milenium  consists  of  modules  for 
editorial,  advertising,  archiving,  and  work 
flow.  These  can  be  used  as  stand-alone 
applications  or  can  be  integrated  to  form  a 
complete  system,  explains  Protec 
Marketing  Director  Andres  Checa. 
Although  Milenium  doesn’t  use  XML  as  its 
native  format,  it  supports  it  in  its  work  flow 
as  well  as  XPress  and,  more  recently, 
InDesign  for  pagination. 

The  line  has  three  important  tech¬ 
nological  characteristics,  says  Checa;  the 
integration  of  standard  solutions,  such 
as  XPress;  the  separated  database 
management  of  stnicture  and  content; 
and  the  fact  that  no  proprietaiy  data  reside 
in  the  database. 

Protec.  long  a  dominant  player  in  Spain 


and  Portugal,  now  has  five  installations  in 
South  America,  and  it  recently  signed  a 
contract  for  its  first  installation  in  France, 
with  the  financial  paper  L'A^efi. 

Tera  not  so  firma  on  price 

Italian  developer  Tera  is  also  determined 
to  capture  a  piece  of  the  U.S.  market. 

“We  need  to  buy  our  market  share,  so  we 
are  being  aggressive  with  pricing,"  says 
Tera  President  Roberto  Antoniotti.  The 
company  showed  its  GN.3  editorial  sy.stem 
in  Agfa’s  booth  at  Ne.xpo,  with  hopes  of 
stirring  up  interest. 

Antoniotti  describes  GN3  as  middleware 
that  includes  a  component  that  will  render 
content  in  the  database  in  XML  "We 
thought  in  the  beginning  to  move  to  XML” 
he  explains,  “but  we  have  our  own  markup 
language,  and  we  decided  to  keep  it  for  the 
benefits  in  terms  of  performance  and 
storage.”  The  system  allows  a  paper  to 
archive  a  single,  complete  version  of  a  story, 
and  then  repurpose  content  for  different 
di.stribution  channels. 

In  addition,  the  company  showed  a 
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Web  site  —  for  example,  photos  or  video 
clips  trom  World  Cup  soccer  games.  Users 
wishing  to  see  the  content  would  be  directed 
to  call  an  SMS  service  to  get  an  access  code 
with  which  to  view  the  clips.  The  charge  for 
viewing  the  content  would  go  on  the  user’s 
monthly  cell-phone  bill. 

The  system  would  offer  several  advantages 
to  the  user,  including  access  to  a  restricted 
area  of  a  Web  site  without  having  to 
subscribe  or  type  in  credit-card  information. 
A  user  would  pay  through  familiar  monthly 
bills.  “He  has  the  phone  —  he’s  used  to 
paying  for  it  and  used  to  purchasing  services 
through  it,”  Megias  explains.  For  its  part,  the 
newspaper  would  benefit  from  the  billing 
system  already  in  place,  without  the  need  to 
establish  payment  protocols. 

Another  Spanish  vendor  looking  to  get  a 
foothold  in  the  American  market  is  Protec, 
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]  format,  provides  editing  and  page  layout  in 
XML  or  WYSIWYG  mode,  and  incorpo- 
i  rates  fimctions  from  content  creation,  wire 
1  capture,  and  Web  publishing  to  tracking, 
document  management,  and  archiving. 

Since  its  U.S.  debut,  distribution  of 
JetStream  has  been  transferred  to  Dallas- 
based  Electronic  Data  Systems,  which  has 
been  silent  about  the  system  so  far.  An 
EDS  spokesman  was  unable  to  locate 
information  about  the  system. 

EDS’  last  pass  at  the  newspaper  industry 
was  in  the  early  to  mid-1990s,  when  it 
worked  to  assemble  a  Global  News 
Management  System  for  Dow  Jones  &  Co. 
Inc.  and  showed  technologies  at  Nexpo 
that  ranged  from  business  mobility  to 
archiving  to  data  analysis.  GNMS  came  to 
naught,  and  EDS  didn’t  return  to  Nexpo. 

EDS  may  yet  ride  JetStream  back  into 
the  business.  But  it’s  a  business  that’s 
already  seen  other  big  names  in  computer 
manufacturing  and  services  —  IBM,  DEC, 
Geac,  Siemens  —  come  and  go,  two  of 
them  twice.  11 


A  free-lance  journalist  in  Delaware, 
Campbell  was  an  associate  editor  for 
News  Inc.  magazine  in  the  early  1990s. 


new  extension  to  its  layering  and  zoning 
feature,  which  allows  a  user  to  link  multi¬ 
ple  geometries  and  styles  to  the  same  story. 
This  mechanism  occurs  at  the  pagination 
stage,  explains  Antoniotti,  so  that  when  the 
user  selects  the  story  for  a  specific  product, 
the  metadata  specify  the  format. 

Tera  has  a  cross-media  site  up  and 
running  at  the  Northcliffe  Newspaper 
Group  in  the  United  Kingdom.  Originally, 
each  of  the  group’s  20  regional  papers 
was  publishing  its  own  Web  site,  but  now 
Web  operations  have  been  centralized  in 
London.  The  regional  papers  send  their 
content  to  a  single  Web  newsroom,  which 
then  uses  it  to  populate  the  20  sites. 

“The  operation  uses  many  fewer  people 


An  idea  whose  time  has 
come?  Protec’s  Milenium 


and  gets  the  information  to 
the  Web  much  more  quickly,” 

Antoniotti  says. 

Perhaps  least  known  in  the 
United  States  is  a  media- 
neutral  system  that  began 
with  Multicom,  Bergkirchen, 

Germany,  but  was  shown  as 
JetStream  last  year  at  Nexpo 
by  the  media  and  publishing 
business  unit  of  the  systems  division  of 
Lufthansa  airlines  (which  also  showed  an 
advertising  and  circulation  system).  Jet¬ 
Stream  employs  XML  as  its  internal  data 
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MOVIE  REVIEWS 


ATTRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 
Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cmeman@frontiernet.net 


SYNDICATION  SERVICES 


BECAUSE  LIFE  IS  NOT  lived  a  russian  novel.  In¬ 
troducing  SnippinS  Unique  slice-of-Life/though 
piece  columns  written  as  400-word  short  stories. 
Call  (603)  437-8738  or  (603)  781-7027 
www.johnbudzinskl.com 
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EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 
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#1NEWSPAPER  APPRAISER  -  Est.  1959 

Free  Initial  Valuation.. .go  to 

www.mediamergers.coni 

W.B.  Grimes  &  Co.,  (301)  253-5016 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 
Kickenbacher  IVIedia 

673  1  Dcsco  Dr..  Dallas.  TX  75225 
www.ri  eke  nbachermedia.com 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Ron  Mix,  West  (209)  634-7202 
www.mediamergers.com 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


-ANNOUNCEMENTS-  | 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

GREGG  K.  KNOWLES 

Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

COLORADO  WEEKLY  1,300  paid  circulation 
in  Cedaredge.  Only  12  inches  of  snow 
a  year.  Near  Grand  Mesa.  Write  to:  Box 
489,  Cedaredge,  CO  81413  or  Call  (970) 
856-7499  owner  has  2  newspapers  and 
wants  to  reduce  work  load.  $100,000 
with  some  financing  possible. 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 

3455  Peachtree  Road,  NE  i 

Atlanta,  GA  303263236  I 

(404)  9967088  Fax  (404)  9967089  j 

Lon  W.  Williams 

AUSKA  WEEKLY,  $600,000  grossJive 
the  Good  Life  Here.  Alaska  weekly  grossing 
#350,000  and  growing.  Pacific  northwest 
weekly  grossing  near  $$800,000.  Terms  to 
qualified  buyer.  Ideal  place  to  live  and  work. 
Colorado  shopper  grossing  $300,000  and 
growing,  price  at  $350,000. 

We  have  three  contracts  pending  on  other 
listings.  If  you  are  planning  to  sell  call  today 
we  are  ready  to  serve  you. 

Media  Consultants,  Inc. 

Mike  Lindsey,  (307)  772-0003 

Terry  Licence,  (970)  577-7674 
'www.publicationsforsale.com 

MICHAEL  D.  LINDSEY 

www.publicatlonsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 

P.O.  Box  2001 

Branson,  MO  65615 
(417)  3363457 

Email:  Brokeredl@aol.com 

EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  4763950, 
1801  Exposition,  Austin,  TX  78703. 

THOMAS  C.  BOLITHO 

BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers' 

(580)  421-9600 

P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

MUST  SELL  WEEKLY  in  beautiful  central 
Idaho  mountains.  Growing  resort  area. 
Clean  air,  water  and  great  schools,  respond 
to:  greatweekly@yahoo.com 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  Small-town  news- 
1  papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 

NEWSPAPERS  FOR  SALE 

For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 
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EQUIPMENT  FOR  SALE 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/AU  MAILROOM  E(}UIPMENT 

Muller  Marbni/Rima/Quipp 
Harris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  85a7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


•  GOSS  Urbanrte  1000  series  6  units,  3/c 

•  GOSS  Urbanite  800  series  4  units,  3/c 

•  GOSS  Urbanite  12  unit  pressline,  2  folders 

•  NCH  400  12  units,  21'  x36’  2  JF  40  folders 

•  NCH  400  10  units,  22  3/4  x36’  2  JF  40  folders 

•  GOSS  Cl  50  and  4  highs,  21.5'  cutoff 

•  GOSS  SC  folders,  22  3/4  cutoff 

•  Enkel  splicers 

•  GOSS  SSC  combo  folder,  21.5'  cutoff 

•  Martin  splicer 

•  Baldwin  105  count-o-veyor 

•  GOSS  Suburban  9  units  1500  series  folder 

•  GOSS  1500  series  units,  22  3/4 

•  GOSS  Magnum  4  highs,  21'  cutoff 
•2-RBC  21  half  folders 

•  2-Butier  6000  splicers 

Webeq  International,  Inc. 
email:  presssales@aol.com 
(847)  459-9700:  Fax:  (847)  459-9707 


22"  METROLINER  22" 
PRESSES  AVAILABLE 

•  22”  cut-off  manufactured  1 98688 

•  3:2  144  page  imperial  folders 
(double&single) 

•  45'  GOSS  digital  autopasters  modem 
angle  bar  assemblies 
Equipment  in  excellent  condition 

For  further  confidential  information 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 

New  York,  NY  10003 


MOST  EXTENSI'.'E  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.ccm 
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-EQUIPMENTS  SUPPLIES- 


_ PRESSES _ 

DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED;  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel;  (913)  648-2000 
Fax:  (913)  648-7750 


Goss  Metroliner 

22”  Cutoff;  US-built 

2  four-high  towers 
12  mono  units  (4  are  stacked) 

4  four-color  satellite  units 
Imperial  3:2  double  folder+balloon 
Imperial  3:2  single  folder 

Offered  Exclusively  by 

ONE  Corporation 

Tel:  (404)  842-0111 
Fax:  (404)  842-0525 
press@onecorp.com 


Inland  Newspaper  Maclilnery  Cnrpnration 


For  a  rxiimilele  lisi  ol  presses:  (SOOItSS-Effe  or  1313)492-9050 
wwwinlarirlnewscoiri 


■aHmiQS 


ADVERTISING  SERVICES 


BEST  ADVERTISING  VALUES  I 

Publishing  Newspaper  Classifieds  since  1983.  | 

Reach  millions  affordably!  Call  Now  ' 

FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(8881-215-2790 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
WWW.  metro-news,  com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce  j 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PCF 

Partnering  with  publishers  since  1976 
The  Proven  Leader  in 
Nationwide  Distribution,  Telemarketing 
Sales  and  Customer  Care 

(410)  821-4550  www.pcfcorp.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  (877)  462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ADMINISTOATIVE 


EMPLOYMENT  SALES  MANAGER 
We  are  looking  for  an  experienced,  dead¬ 
line-driven,  strong  customer-oriented 
person  for  leadership  and  management  of 
our  Employment  Team.  Must  be  computer 
literate  and  have  Internet  marketing  experi¬ 
ence.  College  degree  in  related  discipline 
preferred.  4-8  years  sales/management  ex¬ 
perience,  including  multi-media  sales.  Exten¬ 
sive  experience  managing,  training  and 
coaching  salespeople  preferred.  Will  assist 
,  with  proposals,  ad  operations  and  ad  pro- 
j  cessing.  Strong  organizational  skills  a 
must.  Ability  to  deal  with  high-pressure  situ¬ 
ations.  Full-time  with  excellent  benefits.  No 
*  phone  calls  please.  Application  must  be  re¬ 
ceived  on  or  before  July  15,  2002.  Send 
I  your  resume  and  cover  letter  with  salary  ex¬ 
pectations  to:  The  Gazette,  Attention 
I  Human  Resources,  30  S.  Prospect  St.,  Col- 
I  orado  Springs,  CO  80903.  You  may  fax  to: 

I  (719)  636-0373,  or; 

E-mail:dumont@gazette.com. 

Jobline:  (719)  636-0348.  EOE,  MFDV 


-HELP  WANTED- 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

The  High  Country  FoundationAligh  Country 
News  seeks  an  executive  director  to 
inspire,  lead  and  manage  a  $2  million/year, 
20-person,  not-for-profit  operation.  Duties 
include  publishing  a  newspaper  and  manag¬ 
ing  an  op-ed  syndicate,  weekly  radio  show, 
and  web  site  that  collectively  cover  the 
West.  Home  base  is  a  small  coal  and  agri¬ 
cultural  community  in  Colorado.  We  seek  an 
experienced  leader,  even-handed  journalist, 
fundraiser,  and  strong  financial  manager. 
He  or  she  will  strengthen  the  organization 
and  provide  leadership  for  the  region. 
Salary:  $60-$80K,  plus  benefits.  Letter  of 
interest  and  c.v.  to:  Search  Committee, 
High  Country  Foundation,  P.O.  Box  1090, 
Paonia,  CO  81428.  No  E-mails  or  calls, 
please.  See:  w/ww.hcn.org  for  more  details. 

EOE.  9/1/02  deadline. 


GENERAL  MANAGER 

A  widely  respected  newspaper  located  in 
the  Southwest  has  an  immediate  need  for  a 
seasoned  newspaper  professional  to  manage 
several  weekly  community  newspapers. 
Requires  ability  to  implement  and  execute 
innovative  strategies  to  enhance  revenue, 
grow  circulation,  manage  editorial  content 
!  and  the  ability  to  forecast,  report  and  prepare 
j  month-end  reports  and  an  annual  budget, 
j  Must  have  strong  Interpersonal  and 
communications  skills.  Requires  a  Bachelor’s 
degree  and  five  years  of  strong  weekly 
!  newspaper  management  experience,  includ¬ 
ing  management  experience  supervising 
1  professionals  located  in  regional  locations. 

EOE.  Pre-employment  Drug  Test  Required. 

■  Send  inquiries  to: 

?  Box  2869,  Editor  &  Publisher  Classified 
I  770  Broadway,  7th  Floor 

I  New  York,  NY  10003 


I  INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
j  Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
I  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

I  (510)841-5695 


TELEMARKETING  SALES  MANAGER 
j  Large  metropolitan  newspaper,  located  in 
i  Northern  LA  County,  is  looking  for  an  ener- 
[  getic,  experienced  Telemarketing  Sales 
I  Manager  to  hire,  motivate  and  train  a  60  -r 
I  person  outbound  call  center. 

Qualified  candidates  must  have  at  least  3 
years  of  telemarketing  management  experi¬ 
ence,  have  a  strong  working  knowledge  of 
database  management  and  have  hands  on 
’  experience  in  operating  a  predictive  dialer 
'  system. 

j  Qualified  candidates  need  to  send  resume, 
I  with  salary  history  to; 

Joan  Dzuro,  SPHR 

I  Director  Human  Resources 

j  The  Daily  News 

21221  Oxnard  Street 
!  Woodland  Hills,  CA  91367 

jobs@dailynews.com 
i  FAX:  (818)  713-0048 


ADMINISTRATIVE 


TALENTED  MANAGERS  NEEDED! 

Are  you  somewhat  under-appreciated  in 
your  current  position?  Need  a  fresh  challenge 
or  change  of  scenery  to  a  new  environment? 
We’ve  got  some  great  ones! 

vmvw.BrehmCommunications.com 
Check  out  our  “unique  market” 
opportunities. 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ADVERTISING  dIrECTOR 
The  Record-Courier,  a  state  press  association 
General  Excellence  award-winner  for 
four  of  the  last  five  years,  is  searching  for 
its  newest  management  team  member.  Our 
growing  twice  weekly  newspaper  is  located 
25  minutes  from  Lake  Tahoe  in  the  beautiful 
Carson  Valley.  If  you  have  a  great  working 
knowledge  and  experience  in  print  display 
or  related  advertising  that  it  takes  to  lead 
our  strong  sales  team,  we  are  ready  to  talk 
with  you  about  your  next  career  move. 
Send  your  resume  to: 

!  Jonathan  Crawford,  Director  of  HR 
Tahoe-Carson  Area  Newspapers 
'  P.O.  Box  2288 

Carson  City,  NV  89702-2288 
Fax:(775)887-2419  E-mail:  hr@t<an.org 

i  AD^RTISING  DIRECTOR  for  the  News 
I  Chief,  a  group-owned  Central  Florida  daily 
j  and  shoppers.  Seeking  experienced  profes- 
i  sional  to  grow  revenue  in  a  competitive 
1  market.  Send  resume  to; 

!  publisher@newschief.com 

I  aMrTISING  (ji^ECfoR 

Santa  Maria  Times  is  seeking  experienced 
I  professional  to  motivate,  train  and  lead  a 
j  10  member  sales  division.  Resume,  cover 
I  and  salary  requirements  to  General 
Manager,  P.O.  Box  400,  Santa  Maria 
j  Times,  CA  93456  or  FAX:  (805)  928-5657. 

j  ADVERTISING'S  MANAGER 

I  Award-winning  Ohio  weekly  group  offers  an 
!  excellent  opportunity  for  a  sales  manager 
looking  to  advance  quickly.  You  will  have  di- 
j  rect  responsibility  for  advertising-related 
sales  and  revenue  growth,  developing  and 
I  managing  staff,  and  being  part  of  a  strong 
management  team  that  believes  in  local 
j  control.  Salary  $35  -  $40K  plus  commis¬ 
sions,  profit-sharing,  excellent  executive 
benefits,  and  option  for  stock  ownership. 
Send  resume  and  cover  letter  describing 
your  past  accomplishments  including  salary 
requirements  to  Box  2876,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor, 
i  Nev;  York,  NY  10003. 

ADVERTISING  sGs  MANAGER 
EXPERIENCED  Advertising  Sales  Manager 
needed  for  Western  Pennsylvania’s  largest 
I  group  of  community  newspapers.  Ideal  can- 
[  didate  must  be  a  creative,  aggressive, 

I  hands-on  manager  who  is  looking  for  a  chal- 
'  lenge,  and  thrives  in  an  entrepreneurial  envi- 
'  ronment.  Salary,  liberal  bonus  and  benefit 
package  available  for  the  right  individual. 
Send  your  resume  with  cover  letter  and  sal¬ 
ary  requirements  in  confidence  to: 

L.Mooty@Trinity-pgh.com 
[  Or  Fax:  (412)  856-7954 

Equal  Opportunity  Employer 
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-HELP  WANTED- 


_ ADVERTISING _ 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
The  Fresno  Bee  has  an  immediate  opening 
for  a  manager  to  motivate  and  direct  the 
Classified  Advertising  team  in  plan¬ 
ning, implementing  and  coordinating  adver¬ 
tising.  If  you  are  looking  for  an  opportunity 
to  take  your  sales  career  to  the  next  level 
and  you  have  a  minimum  of  three  years 
sales  management  experience,  this  could 
be  the  opportunity  you  have  been  waiting 
for.  Must  be  able  to  develop  and  lead  the 
team  to  meet  revenue  goals,  work  well  under 
pressure  and  deadlines  and  able  to 
work  well  with  and  motivate  others.  News¬ 
paper  or  media  sales  experience  a  plus. 
Competitive  benefit  and  salary  program.  To 
apply,  send  resume  and  cover  letter  to; 

The  Fresno  Bee 
Fluman  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 
All  offers  of  employment  are  contingent 
upon  successful  completion  of  a  drug  test 


ADVERTISING  SALES  MANAGER 
Suburban  Sales  Manager  for  The  Seattle 
Times,  WA’s  state  largest  daily  newspaper 
and  largest  Sunday  circulated  newspaper  in 
the  Northwest.  The  Seattle  Times  is  winner 
of  seven  Pulitzer  Prizes,  and  is  locally  and 
family-owned  and  operated.  The  manager  is 
responsible  to  direct,  guide,  and  plan  display 
advertising,  lead  sales  team,  focus  on 
new  revenue  from  product  development, 
special  projects  and  promotions.  Qualified 
individual  will  have  proven  sales  record, 
ability  to  create,  plan  and  implement  revenue 
goals,  3-5  years  management  experience,  an¬ 
alytical  and  problem  solving  aptitude,  and 
strong  leadership. 

Send  cover  letter  and  resume  to  job 
#02-113  (Single  Word  Attachment).  E-mail: 
st.resumes@seattletimes.com 


OUTSIDE  ACCOUNT  EXECUTIVE 
For  the  satellite  sales  office  in  North  Seattle 
for.  The  Seattle  Times,  WA’s  state  largest 
daily  newspaper  and  largest  Sunday  circu¬ 
lated  newspaper  in  the  Northwest.  The  Se¬ 
attle  Times  is  winner  of  seven  Pulitzer 
Prizes,  and  is  locally  and  family-owned  and 
operated.  You  will  sell  and  service  customers 
and  prospect  new  accounts,  act  as  a 
consultant  to  customers  on  planning,  mar¬ 
keting,  budgeting  and  developing  all  phases 
of  advertising.  Qualified  individual  will  have 
excellent!  communication  skills,  work  inde¬ 
pendently  and  sell  advertising  products,  self 
starter  &  goal  oriented.  College  Degree,  2 
yrs  newspaper  sales  exp  preferred. 

Send  cover  letter  and  resume  to  job 
#02-115  (Single  Word  Attachment).  E-mail: 
mdaly@seattletimes.com 

ASSISTANT  RETAIL  ADVERTISING  MANAGER 
The  Register-Guard,  a  78,000  circulation 
family  owned  newspaper  in  Eugene,  OR.,  is 
accepting  applications  for  an  Assistant  Retail 
Advertising  Manager.  Applicant  will  train 
and  motivate  a  staff  of  outside 
salespersons  in  selling  newspaper  advertis¬ 
ing.  Complete  job  description  and  application 
requirements  available  at: 

www.registerguard.com. 

Deadline  is  Tuesday,  July  23,  2002.  P.O. 
Box  10188,  Eugene,  OR  9744a2188.  EOE. 

WWW,  editorandpublisher.com 


j  _ ADVERTISING _ 


i  CLASSIFIED  TELEMARKETING  MANAGER 
!  The  St.  Joseph  News-Press,  a 
j  family-owned,  40,000  daily,  is  seeking  a  I 
leaser  to  develop  advertising  revenues  in  | 
the  area  of  classified  phone  sales.  This  indi-  ; 
vidual  must  exhibit  strong  coaching  skills 
j  and  demonstrate  a  contagious,  enthusiastic 
I  belief  in  the  power  of  Classified  Advertising. 

They  will  be  responsible  for  the  development  i 
j  of  the  staff's  phone  selling  skills  and 
maximizing  revenue  producing  i 
!  opportunities,  as  well  as  facilitating  the  pro-  ! 
j  motion  of  the  value  of  Classified  to  our  ad¬ 
vertisers  and  readers.  We  offer  a  competitive 
!  compensation  and  benefits  package 
i  along  with  the  opportunity  to  work  with  a  \ 
j  committed,  professional  group  of  leaders.  j 

I  Please  cover  letter,  resume  and  salary  re-  ' 

I  quirements  to: 

I  Director,  Human  Resources 

I  St.  Joseph  News-Press 

P.O.  Box  29 
St.  Joseph,  MO  64502 
i  Or  E-mail  to:  betsyl@npgco.com 

FAX:  (816)  271-8591  ! 

■  COME  TO  CLEVELAND?  (Yes,  Cleveland) 

I  The  Cleveland  Jewish  News,  a  13,000  cir- 
i  culation  weekly,  in  business  for  37  years,  i 
i  located  in  beautiful,  affordable  Cleveland,  | 
I  Ohio  and  home  of  the  Rock  &  Roll  Hall  of  ! 
I  Fame,  Indians,  Browns,  Cavaliers  and  world 
I  class  cultural  venues  and  academic 
!  facilities  is  searching  for  a  talented,  inno¬ 
vative  and  experienced  individual  to  lead  its 
i  experienced  8  person  advertising  staff.  This 
J  senior  management  position  reports  to  the 
;  CEO,  works  closely  with  our  editor  and  is 
!  responsible  for  the  growth  of  display  and 
classified  advertising  as  well  as  development 
of  effective  new  business  strategies. 
Candidates  must  have  demonstrated  sales 
1  and  marketing  leadership  with  emphasis  on  ! 
i  coaching  and  motivating  a  sales  team.  Well 
!  developed  communications  and  relationship  ; 
,  skills  are  essential.  Excellent  compensation  i 
:  package  plus  benefits.  Interested  candidates  i 
should  send  letter  of  interest  and  resume  im-  j 
mediately  to:  The  Cleveland  Jewish  ; 
News,  Sales  and  Development,  3645  War- 
rensville  Center  Road,  Suite  230,  Cleveland, 
OH  44122  or  E-mail:  rcertner@cjn.org. 

[  REGIONAL  ACCoUnT  EXECUTIVE 
:  Love  outdoor  sports?  Have  two  or  more 
'  years  of  media  sales  experience?  Regional  , 
AE  will  handle  accounts  in  DC,  Richmond,  I 
Charlottesville  and  Roanoke.  Based  in  Char-  ; 
I  lottesville.  $45,000-f,  benefits.  i 

j  E-mail:  JLBMedia@optonline.net 
i  Or  fax  Jessica  L.  Benjamin  (203)  831-0802  | 

!  Looking  for  an  ADVERTISING  DIRECTOR  j 
j  who  will  work  within  a  group  of  newspapers  ! 
!  located  in  the  Rocky  Mountain  region.  The  I 
candidate  would  be  responsible  to  hire, 
train,  evaluate  &  manage  salespeople  and 
I  sales  support  staff.  In  addition,  the  person 
in  this  role  will  manage  all  aspects  of  adver¬ 
tising  payroll,  incentives  and  compensation 
plans.  Developing  teamwork  and 
!  maintaining  employee  morale  are  also  key 
I  aspects  of  the  job.  We  are  looking  for  an  in-  j 
I  dividual  who  has  the  ability  to  grow  into  a  j 
j  publisher  position  within  our  organization,  j 
!  EOE.  Please  send  resume  and  cover  letter 
to: 

Box  2902,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  New  York  10003 


ADVERTISING 


ADVERTISING 


NEWSPAPER  AD  REPS 

The  State  Bar  of  California  is  seeking  bids  from  independent  Advertising  Repre¬ 
sentative  Firms  to  handle  outside  advertising  sales  for  its  newspaper:  4<olor; 
web  tabloid;  vellum  cover,  center;  remainder  electrobryte;  180,000  monthly.  A 
formal  Request  for  Proposal  must  be  followed  in  submitting  bids. 

Some  of  the  information  required  will  include: 

•  Detailed  plans  on  sales  strategy. 

•  Detailed  summary  of  sales  staff  and  coverage. 

•  Method  of  reporting  to  General  Manager. 

•  Formula  for  total  costs  and  compensation  package  required,  including  all  travel, 
equipment,  etc. 

•  Current  relationships  with  legal  advertising  community  and/or  publishers. 

•  References;  samples  of  current  books. 

The  State  Bar  of  California,  with  180,000  members,  is  the  largest  state  bar  in  the 
nation.  For  Request  For  Proposal,  sample  publication  and  rate  card,  contact: 

Teri  Greenman 

State  Bar  of  California 

180  Howard  St. 

San  Francisco,  CA  94105-1639 
E-mail:  teri.greenman@calbar.ca.gov 


_ ADVERTISING _ 

The  Cullman  Times,  an  award-winning 
12,000  north  Alabama  daily,  seeks  experi¬ 
enced  AD  PRO.  Great  opportunity.  Good 
work  environment.  Experienced  staff.  Solid 
market.  Previous  experience  a  must.  Contact 
Ed  Darling,  (256)  734-2131  or: 

edarling@cullmantimes.com 

RETAIL  SALES  MANAGER 
The  Gazette  in  Colorado  Springs  (100,704 
daily,  118,353  Sunday)  is  looking  for  a 
proven,  customer-oriented  sales  leader  to 
set  an  example  of  excellence  for  their 
teams  by  constantly  improving  personal  ex¬ 
pertise  and  knowledge,  setting  clear  expec¬ 
tations,  providing  effective  feedback  and 
maximizing  time  with  salespeople  and  cus¬ 
tomers.  To  succeed  in  this  role,  you  should 
have  high-level  sales  ability,  excellent 
coaching  and  training  skills,  experience  cre¬ 
ating  new  revenue  strategies,  computer  lit¬ 
eracy,  budgeting,  and  excellent  hiring  and 
people  development  skills.  Experience  with 
ImMEDIAte  and  managing  sales  of  newspa¬ 
per,  database  marketing  and  interactive 
products  desired.  College  degree  in  related 
discipline  and  4-8  years  experience  managing 
and  coaching  salespeople  preferred. 
Strong  organizational  skills,  as  well  as 
strong  ethics  and  integrity  are  a  must.  We 
offer  a  competitive  compensation  package 
and  excellent  benefits.  Send  your  resume 
and  a  cover  letter  with  salary  expectations 
to:  The  Gazette/Freedom  Colorado  Infor¬ 
mation,  30  S.  (^rospect  Street,  Colorado 
Springs,  CO  80903.  FAX  719-  63fr0373. 

E-mail:  dumont@gazette.com 

"I  the  lughi  if  I  could  ixinichutf  Ix-hind  cncm\ 
lines  in  a  wav  and  ii  >in  ihc  jounialislk  pn  >fcs- 
sion,  that  1  couki  Ix-gin  to  let  my  |x-rs|xs  tivc 
altout  |X>litics  set-p  in  and  mtiytx'  inllucnce 
the  presentation  of  [xilitics  " 

F  KcTXxdy  Jr..  l-iliiir.t'xnjte.  FXii-lW 


_ ART/GRAPHICS 

ARTIST/ILLUSTRATOR 

The  Fresno  Bee,  (Central  California’s  leading 
newspaper,  is  looking  for  a  multi-talented 
news  artist  who  can  produce  dynamic  infor¬ 
mational  graphics  as  well  as  pure  conceptual 
illustrations.  Our  art  department  offers 
the  opportunity  to  do  a  combination  of  in¬ 
formational  graphics,  illustrations  and  page 
designs  that  wiil  keep  your  creative  juices 
flowing.  This  IS  a  job  for  someone  who  thrives 
on  news,  is  challenged  by  large  projects 
and  still  enjoys  the  chance  to  illustrate  with 
old-fashioned  pen  and  paint.  Candidates 
should  have  a  minimum  of  five  years  experi¬ 
ence  as  a  newspaper  artist  and  be  skilled 
with  Freehand  and  Photoshop.  Experience 
with  Strata  3DPro  is  a  plus.  If  you  have  cre¬ 
ative  and  innovative  ideas,  enjoy  a 
challenge  and  want  to  work  with  other  stellar 
artists,  this  is  the  place  for  you.  All 
offers  of  employment  will  be  contingent 
upon  the  successful  completion  of  a  drug 
test.  Send  resume,  references  and  portfolio 
to  Andrea  Cooper,  art  director.  The  Fresno 
Bee,  1626  E  Street,  Fresno,  CA  93786. 


From  the 

newsrooms 

to  the 

PRESSROOMS 
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boardrooms  - 

no  one  covers  tlie 
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Editor  &  Publisher 


JULY  1,  2002  EDITOR& PUBLISHER  CLASSIFIEDS  19 


",  nr 


Phone:1-888-825-9149  -  JiniFIED  flOVlRTISl  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@ED1T0RANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Decatur  Daily  is  a  family-owned  and  op¬ 
erated  newspaper  in  Alabama.  Management 
is  focused  and  committed  to  circulation 
growth  and  needs  the  right  individual  to 
lead  the  drive.  Minimum  of  3  years  newspa¬ 
per  sales  or  similar  management 
experience  required.  The  Daily  strongly  be¬ 
lieves  in  the  future  of  newspapers  and  invests 
accordingly,  not  only  in  the  paper  but 
also  the  market.  Benefits  include  medical 
insurance,  prescription  drug  card,  partial 
dental,  401(k)  with  company  participation, 
paid  vacation,  etc.  Send  resume  with  cover 
letter  to:  The  Decatur  Daily,  c/o  Clint  Shelton, 
P.O.  Box  2213,  Decatur.  Alabama 
35609. 


CIRCULATION  STATISTICAL  MANAGER  I 

Join  our  circulation  team  at  the  St.  Petersburg  : 
Times,  Florida's  best  newspaper.  Report  and 
analyze  circulation  statistical  information  for 
the  newspaper  including  ABC  reports,  daily 
press  orders,  advance  order 
projections,  and  all  other  information.  Su¬ 
pervise  press  order,  ABC  functions.  Di¬ 
rects/coordinates  ABC  annual  audit.  Work 
closely  with  Marketing,  Advertising,  and 
Production  departments. 

Qualifications:  Bachelor  degree,  preferably 
in  accounting,  extensive  experience  in  ABC 
reporting  requirements  and  progressive  | 
managerial  experience.  Above  average  ] 
math,  analytical  abilities,  excellent  interper-  j 
sonal,  oral  and  written  communication  | 
skills,  and  PC  skills  in  Excel  and  Microsoft  ! 
Word  required.  Send  resumes  to:  I 

St.  Petersburg  Times,  Attn:  HR/Stat  Mgr.  ! 

490  1st  Avenue  S.  ! 

St.  Petersburg,  FL  33701 
Fax:(727)893-8185  ! 

E-mail  to:  resumes@sptimes.com  ! 

(paste  resume  to  body  of  E-mail)  | 

LOOKING  for  that  next  career  move?  Go  to  j 
The  Ogden  Newspapers,  Inc.  web  site  at:  I 

www.ogdennews.com/opportunities  ' 


CIRCULATION 


CIRCULATION 


CIRCULATION  OPERATIONS  MANAGER 
Tri-State  Pennysaver,  NY  leading  direct  mail 
publishing  company  seeks  a  Circulation 
Manager.  Position  entails  scheduling,  over¬ 
seeing  inserting  operation  efficiency,  and 
sales  team  support.  Salary  $70K.  plus 
bonus  and  incentive  package  commen¬ 
surate  with  ability  and  experience. 

Contact  Ed  Levitt  at  (914)  592-5222 
Or  Fax  resume  to  (914)  592-3646 


HOME  DELIVERY  MANAGER 
The  Marion  Star,  a  part  of  the  Newspapers 
of  North  Central  Ohio,  is  seeking  a  Home 
Delivery  Manager  to  satisfactorily  plan  and 
maintain  a  cost  effective  driver/carrier 
sales  and  distribution  force,  and  to  ensure 
a  customer  service  through  the  supervision 
of  the  district  manager  staff.  Additionally, 
the  Home  Delivery  Manager  plans  and  exe¬ 
cutes  sales  and  promotion  activities  that  re¬ 
sult  in  circulation  and  revenue  growth.  This 
person  will  also  coordinate  the  delivery  of 
our  TMC  delivery  through  our  carrier  force. 
Candidate  must  have  3-5  years  circulation 
experience  with  a  positive  sales  results 
background. 

The  Marion  Star  has  a  circulation  of  15,000 
daily  and  15,700  Sunday  and  is  part  of  Gan¬ 
nett,  the  largest  newspaper  group  in  the 
US.  We  offer  a  full  range  of  benefits  and 
growth  opportunity.  To  apply  for  this  position, 
please  mail,  fax,  or  E-mail  resume  to: 

Michael  K.  Morrow,  Circulation  Manager 
c/o  The  Marion  Star 
150  Court  Street,  Marion,  OH  43302 
Fax:  (740)  375-5163 
E-mail:  mmorrow@nncogannett.com 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


CIRCULATION 


REGIONAL  HOME  DELIVERY  MANAGER 

We  are  Publishers  Circulation  Fulfillment,  an  acknowledged  leader  in  national  newspa¬ 
per  distribution,  with  clients  including  The  New  York  Times  and  several  other  well-known 
publications.  We  are  currently  seeking  a  motivated  and  dynamic  circulation  professional 
to  expand  and  oversee  our  field  operations  in  the  Philadelphia  and  Wilmington  area. 

As  a  Home  Delivery  Manager,  you  will  be  responsible  for  identifying  opportunities  for  ex¬ 
pansion  of  the  home  delivery  services  to  increase  revenues  and  profitability,  while  mini¬ 
mizing  customer  complaints  on  service. 

Other  responsibilities  include  development  and  implementation  of  strategies  to  improve 
employee  recruitment  and  retention,  and  managing,  through  forecasting  and  budgeting, 
the  optimal  utilization  of  company  resources  for  the  assigned  region.  Substantial  travel;  a 
base  in  the  northeast  is  desirable. 

Qualifications  include  a  college  degree  or  equivalent  work  experience  and  5-plus  years  of 
progressive  management  experience.  Knowledge  of,  and  experience  in  home  delivery  op¬ 
erations  is  necessary. 

We  offer  a  competitive  compensation  and  bonus  program  as  well  as  medical,  dental,  pre¬ 
scription,  vision  and  401(k)  benefits.  To  be  considered  for  this  exciting  opportunity, 
please  forward  your  resume  including  salary  history/requirements  to: 

PCF-HDM 

FAX;  (908)  453-4395 
E-mail;  Lois.Nagie@pcfcorp.com 


CIRCULATION 


SUBSCRIBER  SALES  MANAGER 
The  Philadelphia  Inquirer  and  Daily  News,  a 
Knight  Ridder  newspaper  is  seeking  an  ex¬ 
perienced  Subscriber  Sales  Manager.  The 
qualified  candidate  will  report  to  the  Director 
of  Sales  and  Marketing  and  will  manage 
the  subscription  acquisition  and  retention 
efforts  of  the  subscriber  marketing  staff 
and  contractors  in  order  to  achieve  market 
penetration  and  meet  financial  objectives. 

I  Duties  will  include; 

j  •  Participate  in  the  planning  process  to  set 
I  immediate  and  long  range  strategies  for  1 
the  circulation  division  and  for  the  company. 
•Increase  market  penetration  through  de¬ 
velopment  and  implementation  of  traditional 
and  non-traditional  marketing  programs. 

■  •  Lead  the  development  and  implementation 
I  of  database  marketing  initiatives.  | 

•  Improve  the  level  of  customer  j 

satisfaction  of  Inquirer  home  delivery  sub-  j 

scribers.  j 

•  Analyze  and  report  on  key  operations  sta¬ 
tus. 

i  •  Monitor  for  financial  accountability  on  ex¬ 
pense  and  capital  budgets. 

•  Purchase,  conserve  and  maintain  all  division 

1  equipment  with  a  focus  on  telemarketing 

and  marketing  database  hardware  and  soft¬ 
ware.  i 

•Manage  the  development  of  employees  j 
through  good  hiring  and  termination  deci¬ 
sions,  performance  management,  training  | 

j  and  salary  recommendations  and  | 

accurate  goal  setting.  j 

'  The  ideal  candidate  should  have  college  de-  j 
gree,  preferably  an  MBA  with  8-12  years  j 
newspaper  circulation  management  experi-  j 
ence.  A  high  level  of  competence  in  direct 
response  and  telemarketing  techniques  as 
well  as  strong  critical  thinking  skills  are  re-  ' 
quired. 

Interested,  qualified  applicants  should  submit 
resume  and  cover  letter  to: 

Heather  Farrel' 

Philadelphia  Newspapers  Inc. 

400  N.  Broad  Street 
Philadelphia,  PA  19101 
Or  FAX  to:  (215)  854-2991  I 

^  Or  E-mail  to:  hfarrell@phillynews.com  | 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


BEST  NEWSPAPER  of  its  size  in  Ohio  seeks  j 
award-winning  photographer  to  replace  j 
award-winning  photographer  who  was  pro-  j 
moted  to  management.  This  photographer  I 
will  have  the  opportunity  to  work  on  story 
packages  with  reporters  as  well  as  photog¬ 
raphers  from  a  sister  paper.  A  working 
knowledge  of  Adobe  Photoshop  a  must  and 
j  digital  photography  a  plus.  Send  resume  to: 
j  Dante  Smith,  Photo  Editor 

P.O.  Box  10,  Coshocton,  OH  43812 
I  Or  E-mail:  dsmith@nncogannett.com  j 


CITY  EDITOR 

The  Eastside  Journal,  a  27,000  daily  in  sub¬ 
urban  Seattle,  seeks  an  experienced,  creative 
editor  who  thrives  on  competition.  Sub¬ 
missions  to:  Editor-hiring,  P.O.  Box  90130, 
Bellevue,  WA  98009-9230. 


EDITORIAL 


ANTICIPATED  OPENINGS 
Award  winning,  17,500,  morning  daily  ac¬ 
cepting  resumes  for  anticipated  copy 
desk/news  staff  openings.  Experience  pre¬ 
ferred.  Recent  graduates  (school  paper 
and/or  internship  experience)  considered. 
Send  cover,  resume  and  examples  to:  Man¬ 
aging  Editor  Steve  Miller,  Idaho  State  Journal, 
P.O.  Box  431,  Pocatello,  ID  83204;  or: 
smiller@journalnet.com 


BUSINESS  EDITOR 

The  Santa  Barbara  News-Press  is 
committed  to  excellence,  quality  and  pro¬ 
fessional  development  throughout  our  or¬ 
ganization.  We  are  seeking  a  business  editor 
to  join  our  award  winning  news  staff. 
This  is  an  opportunity  to  direct  the  business 
coverage  in  Santa  Barbara  County  and  rep¬ 
resent  the  paper  as  the  public  face  of  the 
business  page.  The  business  editor  will 
have  the  overall  responsibility  for  the  local 
and  national  business  report,  as  well  as  su¬ 
pervise  two  reporters  and  retool  and  beef 
up  our  business  section.  Candidate  must 
have  excellent  communication  skills, 
college  degree,  management  experience 
and  two  years  of  experience  as  business 
writer  and/or  editor.  The  News-Press 
offers  competitive  salary  and  excellent  ben¬ 
efit  package.  We  are  an  Equal  Employment 
Opportunity  employer  that  supports  a 
drug-free  workplace.  Any  job  offer  is  condi¬ 
tional  upon  the  successful  passing  of 
drug/alcohol  testing. 

Please  submit  your  resume  to: 
apodaca@newspress.com  or 
FAX:  (805)  564-5270. 


BUSINESS/STAFF  DEVELOPMENT  EDITOR 
This  is  a  special  opportunity  for  a  mid¬ 
career  journalist.  New  England’s  best 
mid-sized  daily,  the  Portland  Press  Herald/ 
Maine  Sunday  Telegram,  is  looking  for 
someone  to  supervise  our  three  reporter 
business  staff  and  work  with  reporters  of  all 
experience  levels,  throughout  our  news¬ 
room,  to  make  our  renowned  writing  and  re¬ 
porting  even  better.  The  position  requires 
someone  with  demonstrated  expertise  in 
coaching  writers  and  preferably,  in  the  busi¬ 
ness  writing  or  editing.  The  ideal  candidate 
will  have  at  least  five  years  of  editing  expe¬ 
rience  at  a  daily  newspaper  and  a  solid  re¬ 
porting  background.  We're  looking  for 
someone  who’s  part  mensch,  part  bulldog 
and  who  wants  to  work  in  a  beautiful  and 
historic  city  where  boaters  and  seals  frolic 
each  summer,  and  where  great  chefs,  artists 
and  musicians  flourish  year  round. 

Please  send  your  resume,  best  work  samples 
and  a  one  page  letter  explaining  why 
you  are  perfect  for  this  job  to:  Business/ 
Staff  Development  Editor  Job  Search,  Human 
Resources  Department,  Portland  Press 
Herald,  390  Congress  Street,  Portland,  ME 
04101.  EOE 


COPY  EDITOR 

Promotions  have  created  an  opening  on  our 
11-member  copy  desk.  Two  years  of  expe¬ 
rience  in  daily  copy  editing  preferred,  but 
not  required.  We  are  switching  to  morning 
publication  this  fall  and  must  fill  this  job 
soon.  Send  cover  letter,  resume  and  work 
samples  to  Bert  Gault,  executive  editor,  Wa¬ 
tertown  Daily  Times,  Watertown,  NY  13601, 
or  by  E-mail  to  bgault@wdt.net.  No  phone 
calls,  please. 
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EDITORIAL 


SENIOR  EDITOR 

Decorating 

Meredith  Corporation  seeks  an 
experienced  editor  to  assist  in 
managing  editorial  content  and 
production  of  its  newsstand 
magazine,  Decorating.  Position 
will  oversee  editorial  projects, 
personnel  and  budgeting. 
Requires  8  years’  background  in 
a  magazine-related  field  with  a 
home  furnishings/design  focus. 
Find  out  more  at  our  Career  Site 
at  www.meredith.com. 


Location:  Corporate  Headquarters, 

Des  Moines,  Iowa 

Send  cover  letter,  resume  and 
samples  to:  D.  Neumann,  Meredith 
Corporation,  Staffing  Services/ 
Dept  976,  1716  Locust  Street, 

Des  Moines,  lA  50309;  Fax:  515-  I 
284-2958.  EOE  i 


eredith 


CORPORATION 


CAPITAL  BUREAU  REPORTER  ! 

Gannett  News  Service  seeks  a  reporter  with  ' 
investigative  skills  to  report  from  Tallahassee  i 
for  three  Florida  dailies.  The  ideal  applicant  ! 
can  tackle  a  range  of  topics  including 
political  campaigns,  education,  business  ; 
and  the  environment.  Reporting  requirements 
range  from  daily  coverage  of  the 
Florida  Legislature  to  long-range,  in-depth  j 
projects.  CAR  experience  is  a  major  advan¬ 
tage.  At  least  five  years  reporting  experience  | 
preferred.  Send  resume  and  clips  to  j 
Matt  Reed,  assistant  managing  editor/  j 
content,  Florida  Today,  P.O.  Box  419000,  | 
Melbourne,  FL  32941-9000. 

COPY  EDITORS/DESIGNERS 
Employee-owned  AM  daily  wants  a  copy  edi-  ; 
tor/designer  who  can  think  like  a  reader.  | 
We  rotate  duties,  so  there  are  plenty  of  op-  I 
portunities  for  both  news  and  feature  I 
design.  Idaho  Falls  is  a  city  of  50,000  with  i 
no  traffic  jams  and  a  low  cost  of  living.  In  j 
your  off  hours,  ski,  fish,  raft  or  take  day  ! 
trips  to  Yellowstone,  Jackson  Hole  or  Sun  i 
Valley.  Mail  resume  and  references  to  Bryce  j 
Glenn,  Post  Register,  333  Northgate  Mile,  i 
Idaho  Falls,  ID  83401.  i 

_ 1 

EDITOR  needed  immediately  for  a  small 
daily/Sunday  publication  located  in  beautiful 
Northwestern  North  Carolina.  Independent 
chain  is  looking  for  an  individual  who  will  de¬ 
velop  a  passion  for  our  community  that  will 
be  evident  in  their  work.  Daily  responsibilities 
will  be  to  direct  staff  of  14;  assign, 
write  and  edit  stories;  write  editorials;  and 
design  newspaper.  Newspaper  has  a  mod¬ 
erate  editorial  philosophy.  Dedication  to 
community  journalism  required.  Send 
resume,  salary  history,  samples  and  refer¬ 
ences  to  Mike  Milligan,  publisher,  P.O.  Box 
808,  Mount  Airy,  NC  27030  or  E-mail: 

mmilligan@mtairynews.com 


-HELP  WANTED- 


EDITORIAL 


MANAGING  EDITOR/NIGHTS  I 

Help  lead  our  newspaper,  the  Lewiston  Sun  j 
Journal,  which  was  judged  the  best  daily  | 
newspaper  in  Maine  and  the  best  25,000-  j 
35,000  daily  in  New  England  in  2001.  Run  | 
the  show  at  night  by  inspiring  copy  editors,  ! 
page  designers  and  sports  department.  ! 
Newsroom  management  experience  re-  ! 
quired.  Organizational  ability,  copy  editing  | 
and  people  skills  critical.  Experience  man-  j 
aging  page  flow  and  making  deadline  impor-  i 
tant.  E-mail  resume  and  letter  to:  j 

Rex  Rhoades,  Executive  Editor 
rrhoades@sunjournal.com 
No  phone  calls,  please 


POP  MUSIC  REPORTER/CRITIC  I 
The  Saint  Paul  Pioneer  Press,  a  Knight  Ridder  i 
newspaper,  is  seeking  a  talented, 

hard-working  reporter  to  cover  pop  music, 
nightlife,  and  pop  culture,  including 

reviewing  concerts.  Successful  candidate 
will  live  in  St.  Paul/MInneapolis  on  the  banks 
of  the  lovely  Mississippi  River,  in  a  metro  ' 
area  of  2.5  million.  Qualified  candidates  will  j 
have  five  years  successful  experience  cov-  | 
ering  music,  including  at  least  one  year  cov-  j 
ering  music  for  a  daily  paper.  To  apply  for  j 
this  challenging  position,  please  send  a  cover  ! 
letter  and  10  clips  (stories  and  reviews)  | 
to:  Bob  Shaw,  Arts/Entertainment  Team  | 
Leader  St.  Paul  Pioneer  Press  345  Cedar  : 
Street  St.  Paul,  MN  55101 

rshaw@piorieerpress.com 
Please  respond  no  later  than  July  5, 2002. 


I  “Happiness  is  not  a  station  to  arrive : 
j  at,  but  a  matter  of  traveling.” 

I  -  Margaret  Lee  Runbeck  | 


EDITORIAL 


EDITORIAL 


REPORTER 

VNU,  a  leading  business-to-business  infor¬ 
mation  company  has  a  great  career  oppor¬ 
tunity  for  a  Reporter  to  join  one  of  its  top 
weekly  publications.  Responsibilities  will  in¬ 
clude  covering  the  television  stations, 
writing  features  and  updating  website  daily. 
Ideal  candidate  will  have  at  least  2  years  of 
reporting  experience  plus  a  degree  in  Jour¬ 
nalism  or  related  field.  Must  be  able  to 
write  under  tight  deadlines;  knowledge  of 
the  television  business  is  a  plus. 

Send  resume  with  cover  letter  indicating 
salary  requirements  to: 

VNU  Business  Publications 
HR  Department  -  EJ 

770  Broadway,  7th  Floor,  NY,  NY  10003 
jobs@vnubusinesspublicationsusa.com 
Fax:  (646)  654-5362 


Six-day-a-week  newspaper  in  heart  of  South 
Dakota  seeks  FEATIJRE  WRITER  who  has  a 
way  with  words  and  design. If  this  is  you, 
please  contact  us  right  away!  Send  resume, 
clips  to:  Editor,  The  Daily  Republic,  P.O. 
Box  1288,  Mitchell,  S.D.  57301. 

THE  HERALD  BULLETIN,  a  progressive 
30,000circulation  daily  just  north  of  Indian¬ 
apolis,  seeks  talented  journalists  to  fill  key 
roles  in  our  newsroom.  REPORTERS:  We’re 
looking  for  two  writers  equally  adept  at 
breaking  news  and  enterprise  work.  College 
degree  required;  daily  experience 
preferred.  PAGE  DESIGNER:  Edit  and  pagi¬ 
nate  daily  news  pages  on  the  universal 
desk.  Creativity  and  accuracy  is  highly  val¬ 
ued;  QuarkXPress,  Photoshop  experience 
required.  Send  resume,  work  samples  to: 

Patrick  Sanders,  Editor,  The  Herald  Bulletin 

1133  Jackson  Street,  Anderson,  IN  46015 


EDITORIAL 


Obieilive  Norkaholic  Heeded.  How. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
)  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  eight 
years  running,  and  the  state's  highest 
honor  for  investigative  reporting  —  the  Don 
Bolles  Award  —  seven  of  the  past  ten  years. 

New  Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue 
the  tradition  at  its  flagship  paper.  Applicants  should  have  a  fine 
touch  with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to; 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  .more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL 


STAFF  EDITORIAL  POSITION 
VNU  Business  Publications'  Atlanta  division 
has  an  opening  for  a  staff  editor  on  one  of 
its  leading  B2B  magazines  in  the  small  busi¬ 
ness  sector.  If  you  love  writing  and  editing, 
and  want  to  work  with  a  dynamic,  award¬ 
winning  editorial  team,  then  we  may  have 
an  opportunity  for  you.  Responsibilities  in¬ 
clude  writing  under  tight  deadlines  for  the 
magazine  and  website  as  well  as 
developing  news  sources.  Strong  communi¬ 
cation  skills  and  minimum  two  years  print 
journalism  experience  required.  The  ideal 
candidate  will  also  be  capable  of  handling 
multiple  tasks  and  working  independently. 
Some  travel  required.  Salary  low  $30’s.  No 
relocation  assistance  is  offered  for  this  po¬ 
sition.  Send  resume,  cover  letter,  including 
salary  history/requirements  and  three  clips 
of  recent  writing  to: 

hrmanager@vnubuspubs.com 
Or  fax  to:  (770)  777-8780 
No  phone  calls,  please 
EOE 


REPORTER  III 

The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  reporter  with  5^  years  ex¬ 
perience.  Primary  assignment  will  be  to 
cover  municipal  government.  Degree  in 
Journalism  or  English  required.  Please  send 
resume  and  work  samples  to: 

Joy  Williford,  The  Town  Talk 
P.O.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail:  personnel@thetowntalk.com 

THE  FREDERICK  NEWST^OST,  a  45,00^cTr- 
culation  6-day  daily,  family-owned  and  oper¬ 
ated  newspaper  in  Frederick  County,  Mary¬ 
land  is  currently  offering  a  tremendous  career 
opportunity  for  a  Managing  Editor  to 
lead  a  talented  news  staff  of  40  employees 
as  we  move  towards  publishing  365  days  a 
year.  This  skilled  professional  will  possess 
10-15  years  newsroom  experience  with 
5-10  years  supervisory  experience. 

The  Frederick  News-Post  offers  a  competitive 
salary  and  benefits  package.  Qualified 
candidates  may  submit  a  resume,  cover  let¬ 
ter  and  salary  requiremen*3  by  July  15, 
2002  for  consideration  to: 

The  Frederick  News-Post 
Human  Resources  Department 
467  West  Patrick  Street,  Suite  11 
Frederick,  MD  21701 
Fax  (301)  662-6387 
)obs@fredericknewspost.com 
An  Equal  Opportunity  Employer 


FOOD  EDITOR 

Wanted:  Dynamic  Food  Editor  with  a  dis¬ 
criminating  palate  and  a  cornucopia  of 
ideas  to  produce  a  stand-alone  Food 
section  of  six  to  eight  pages  for  a  major 
metropolitan  daily  (256,000  daily,  374,000 
Sunday).  The  successful  candidate  will  have 
gourmet  tastes  and  a  gourmand’s  appetite 
for  hard  work.  Must  juggle  writing,  editing 
and  production  duties,  with  an  eye  for 
whafs  cooking  on  the  front  burner.  Also  on 
the  menu:  an  ability  to  work  as  a  team  with 
supervisors,  page  designers, 
photographers  and  free-lancers.  If  you  can’t 
stand  the  heat  of  our  stateof-the-art  test 
kitchen,  don’t  apply.  Send  inquiries  to: 

The  Columbus  Dispatch 
34  S.  Third  Street,  Columbus,  OH  43215 
E-mail:  jobs@dispatch.com 
Fax:  (614)  461-5533 


www.editorandpubiisher.com 
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EDITORIAL 


STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeKlies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  St.  Louis,  Miami  and 
Phoenix.  We’re  looking  for  reporters  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
that  explore  the  issues,  events  and  person¬ 
alities  of  their  community.  Fluency  in 
Spanish  strongly  preferred  for  Miami  appli¬ 
cants.  New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


MAILROOM 


FULFILLMENT  MANAGER 
O’Neil  Data  Systems,  Inc.  is  seeking  a  Ful¬ 
fillment  manager.  BA  in  Business,  print  pro¬ 
duction  or  related  field  with  5  years  experi¬ 
ence  in  mailroom  operations  is  required. 
Minimum  5  years  of  management  experience 
is  a  must.  Bilingual  in  Spanish  and 
English  is  desirable.  Must  lead  and  manage 
our  fulfillment  staff  of  up  to  30  employees. 
Experience  with  mailroom  equipment  and 
bulk  mailing  is  required.  Must  be  familiar 
with  postal  software.  Must  be  knowledgeable 
in  postal  requirements.  Monitor,  repair 
and  preventive  maintenance  for  all  equip¬ 
ment.  Ideal  candidate  will  be  responsible 
for  the  entire  operation  of  the  fulfillment  de¬ 
partment,  including  the  coordination  of 
workflow,  managing  the  performance  of  the 
staff,  controlling  waste  and  overtime.  Com¬ 
petitive  pay  and  excellent  benefits  package. 
Send  cover  letter,  resume  and  salary  re¬ 
quirement  to  O’Neil  Data  Systems,  Inc.  Attn: 
HR  Dept.,  12655  Beatrice  St.,  Los  Angeles, 
CA  90066  or  fax  at  (310)  577-7270  or 
E-mail:  hodrs@earthlink.net 


MAILROOM/DISTRIBUTION  SUPERVISOR 
Looking  for  a  wonderful  opportunity  to  work 
in  a  pleasant  environment  for  a  great  com¬ 
pany  in  a  beautiful  part  of  the  country?  We 
are  seeking  an  experienced  Distribution  Su¬ 
pervisor  with  at  least  5  years  experience  on 
a  Heidelberg/Harris  1472.  Pay  will  be 
$12-$15  per  hour  depending  on 
experience.  Great  benefits  package,  and 
we’ll  assist  with  relocation.  Mandatory  drug 
screen  required.  If  you’ve  operated  a  1472 
and  feel  you’re  qualified  send  resume  to: 
Human  Resources 
The  Morning  News 
P.O.  Box  7 

Springdale,  AR  72765 
FAX:  (479)  872-5006 
E-mail:  jeaton@nwaonline.net 


“Remember  always  that  you  have 
not  only  the  right  to  be  an  indi¬ 
vidual,  you  have  an  obligation  to 
be  one.” 

-  lileanor  Roosevelt 


-HELP  WANTED- 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


PAGINATION  SYSTEMS  ANALYST 


The  New  York  Times  seeks  highly  motivated  Systems  Analyst  to  join  our  Pagination  Systems 
team  in  Publishing  Systems.  This  person  will  report  directly  to  the  Manager  of  Pagination  Sys¬ 
tems  and  will  work  with  a  small  group  of  programmer/analysts  responsible  for  installing,  en¬ 
hancing  and  maintaining  our  publishing  systems.  Excellent  opportunity  to  play  a  key  role  in 
the  implementation  and  rollout  of  our  new  CCI  system.  This  highly  visible  position  will  interact 
with  the  newsroom,  advertising  and  production  departments,  to  accurately  define  system  re¬ 
quirements,  develop  and  test  solutions,  and  troubleshoot  system  problems. 

Experience  Required: 

•  Experience  as  Systems  Administrator  for  CCI  system  strongly  preferred. 

•  3-5  yearsi  technical  experience  on  systems  related  projects.  Project  management  a  plus. 

•  Strong  Unix  skills.  Including  an  understanding  of  high  availability  technologies  such  as 
Veritas  or  Sun  Cluster. 

•  2-3  yearsi  experience  with  electronic  publishing  systems. 

•  2-3  years  Oracle. 

•  Strong  scripting  and  programming  skills,  including  several  of  the  following:  TCL,  Unix 
shells,  perl.  Visual  Basic,  C-^■^. 

•  Demonstrated  ability  to  work  well  under  deadline  pressure. 

•  Must  have  excellent  written  and  verbal  communication  skills 

In  addition  to  a  competitive  salary  and  excellent  benefits,  you  will  find  an  environment 
committed  to  diversity,  challenge  and  growth. 

JCpUi  JJork  Simes 

Expect  the  World® 

Interested  candidates  must  submit  their  applications  through  the  “Careers”  sec¬ 
tion  of  our  corporate  website  at:  www.nytco.com 
EOE 
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MARKET  RESEARCH 

PREPRESS 

MARKET  RESEARCH  PROJECT  MANAGER 
Excellent  opportunity  with  fast-paced, 
Princeton,  New  Jersey  market  research 
firm.  Requires  a  minimum  of  three  years  of 
market  research  experience  and  experience 
with  media  research,  particularly  newspa¬ 
pers.  Responsible  for  writing  question¬ 
naires,  analysis  and  client  reports.  Solid 
communication  skills  and  proficiency  in  Clar¬ 
itas  Data,  Word,  Excel  and  PowerPoint  are 
required.  We  offer  a  competitive  salary  and 
benefit  package,  including  401(k).  Please 
send  resume  with  salary  requirements  to: 

Human  Resources  Department 
Integrated  Marketing  Services,  Inc. 

279  Wall  Street,  Princeton,  NJ  08540 
Or  Fax:  (609)  683-8398 
Or  E-mail:  hr@imsworld.com 


iii^  the*  j>i 


clitriciili  (hail 
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PRE-PRESS  MANAGER 

Tribune  Publishing,  a  dynamic  daily  newspa¬ 
per,  diverse  commercial  printing  operation, 
and  regional  print  site  for  the  New  York 
Times  is  seeking  an  experienced  manager 
for  our  prepress/imaging  department.  Ideal 
candidate  must  have  5-7  years  of  manage¬ 
ment  and  commercial  printing  experience  in 
a  deadline  intensive,  quality  conscious,  Mac 
based  digital  environment.  Our  equipment  is 
state  of  the  art  and  includes  copy  dot  scan¬ 
ners,  CtP  output  devices  and  automated 
plate  bending  and  sorting  equipment.  We 
offer  a  desirable  lifestyle  and  benefits, 
which  include  competitive  salary,  medical 
and  dental,  401(k)  and  relocation  package. 
Mail  or  E-mail  resume  and  cover  letter  with 
salary  history  to  Tribune  Publishing  Co.,  HR 
Dept.,  100  N.  Fourth  St.,  Columbia,  MO 
65201  or:  srinehart@tribmaii.com 
EOE/Drugfree  Workplace 


CLASSIFIED 
ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.91  49. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 
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PRESSROOM 


PRESSROOM  MANAGER 
Southwest  newspaper/commercial  print  fa¬ 
cility  is  seeking  a  Pressroom  Manager  to 
oversee  printing  operations.  The  right  can¬ 
didate  must  have  strong  people  and  leader¬ 
ship  skills,  excellent  customer  service  and 
organizational  skills.  In  depth  knowledge  of 
printing  production  machinery  essential, 
with  emphasis  on  single  width  presses.  The 
position  offers  competitive  salary  and  excel¬ 
lent  benefits  and  401(k).  Forward  resume 
and  cover  letter  to: 

Box  2874,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  with  Box  2874  in  subject  line  to: 
mmacmahon@editorandpublisher.com 


DIRECTOR  OF  PRESS  OPERATIONS 
St.  Louis  Post-Dispatch 
Join  the  St.  Louis  Post-Dispatch,  the  area’s 
number  one  source  for  news,  advertising 
and  information.  We  help  readers  live  life 
easier  and  smarter. 

Key  leadership  position.  Responsible  for 
managing  press  operations,  production  and 
facilities  maintenance.  Successful  accom¬ 
plishments  and  proven  track  record  in  quality, 
performance  and  productivity  standards, 
and  the  ability  to  lead  and  motivate  staff. 
The  preferred  candidate  must  have  significant 
experience  in  publishing  operations. 

TO  APPLY,  SEND  RESUME  TO: 

Human  Resources 
Director  of  Press  Operations 
The  St.  Louis  Post-Dispatch 
900  N.  Tucker  Blvd.,  St.  Louis,  MO  63101 
E-mail:  pdhr@post-disptach.com 
Fax  (314)  340-3005 


PRESSROOM  MANAGER 
The  Saginaw  News,  Saginaw,  Ml  is  seeking 
a  Pressroom  Manager  with  doublewide  offset 
experience. 

The  successful  candidate  will  be 
responsible  for  the  operation  of  the  press¬ 
room,  managing  pressroom  budgets,  coor¬ 
dination  of  workflow  in  a  deadline  driven  en¬ 
vironment.  This  candidate  must  be  able  to 
control  waste  and  quality  on  a  multiple  pub¬ 
lication  production  schedule  as  well  as 
train,  coach  and  schedule  an  organized 
workforce.  He  or  she  must  also  be  effective 
at  managing  employees. 

Minimum  5  years  press  experience  with  at 
least  two  years  in  a  supervisory  position. 
Strong  organizational  abilities  are  desired 
as  well  as  interpersonal  and  motivational 
skills. 

Must  be  willing  to  work  flexible  hours  includ¬ 
ing  weekend,  holiday  and  evening  shifts.  Po¬ 
sition  includes  a  competitive  salary  and  a 
comprehensive  benefit  package.  Please 
send  resume  to: 

The  Saginaw  News 
Attn:  Production  Director 
203  S.  Washington  Avenue 
Saginaw,  Ml  48607-1283 


Experienced  PRESSPERSON  needed  to  run 
newspaper  press.  Minimum  five  years  expe¬ 
rience  in  quality  printing  on  Goss 
Community  or  Urbanite.  Competitive  salary, 
excellent  benefit  package.  Send  Resume 
with  work  history  to:  Gary  Messner, 
TimesDaily,  P.O.  Box  797,  Florence,  AL 
35631.  EOE. 
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-HELP  WANTED- 


PRODUCTION/TECH  ] 

PRODUCTION  MANAGER 
A  daily  newspaper  operation  on  the  east 
coast  is  seeking  an  experienced  Production 
Manager  (Printing  &  Packaging),  The  ideal 
candidate  will  possess  experience  in 
printing  and  packaging  management  in  a 
mid-size  operation,  strong  interpersonal 
skills,  the  ability  to  develop  people  in 
variety  of  positions  and  the  ability  and  I 
desire  to  challenge  the  status  quo.  Interested 
candidates  should  send  a  resume,  com¬ 
pensation  history  and  expectations  to: 

Box  2857,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 


PRODUCT  MANAGEMENT  I 

DIRECTOR  OF  PRODUCT  MANAGEMENT  i 

Established  software  company,  within  excess  i 
of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
and  online  publishing.  Experience  with  both 
Mac  and  Wintel  operating  environments  a 
plus.  This  position  reports  to  the  President 
of  the  company.  Send  cover  letter  and 
resume  via  E-maii  to: 

AnnDodds2002@aol.com  i 

or  call  (877)  298-0227  for  more  information  ! 


-POSITIONS  WANTED- 


ADMINISTRATIVE  I 

— 

TROUBLE?  Veteran  publisher  with  good  [ 
track  record  and  strengths  in  both  news  [ 
and  advertising,  seeks  equity  position  or  at¬ 
tractive  incentive  to  turn  around  your  strug-  | 
gling  weekly  to  mid-size  daily.  If  I  can’t  restore 
or  increase  profitability,  you  don't 
have  to  pay  me.  Experience  in  competitive 
markets  with  large  and  small  groups. Please 
respond  to: 

Box  2803,  Editor  &  Publisher  Classifieds 

770  Broadway,  7th  Floor  ! 

New  York,  NY  10003 


ADVERTISING 


NEED  A  REP  to  cover  zone  three  or  more? 
Pro  with  ad  sales/management  experience 
with  dailies,  weeklies,  special  interest  and 
yellow  pages.  Lloyd  Leitstein: 

(804)  382-9220  or  lleitstein@aol.com 


CIRCULATION 


CIRCULATOR:  Experienced,  mature  profes-  j 
sional  seeks  short  or  long  term  opportunity  ! 
in  New  York.  Phone/Fax  (631)  588-2735 


EDITORIAL 


TELECOMMUTER.  Seasoned  writer  and  editor  j 
seeks  telecommuting  opportunities.  Ex¬ 
perience  with  newspapers,  magazines,  ! 
newsletters,  and  online  publications.  j 

Contact  telecommute@tecomm.com  ! 
More  background  is  available  at:  j 

http://www.tecomm.com  | 


JOURNALIST  seeks  editorial  position  in  China 
or  Asia.  Strong  editorial,  photography 
skills.  Mature  and  ready  to  produce. 

Contact:  wshoar@earthlink.net 


-POSITIONS  WANTED- 


EDITORIAL 


THERE  ARE  EDITORS. 

AND  THERE  ARE  EDITORS. 

Frankly,  I’m  one  of  the  best  because  I  try 
harder  and  get  results.  I  can  make  your  paper 
sing,  dance,  report  the  news  reliably.  I 
can  package  it  well,  inspire  your  staff, 
come  up  with  new  products,  work  with  tight 
budgets,  bring  recognition  to  its  writers  and 
editors.  I  work  very  hard.  I’m  good  at  what  I 
do.  I’m  seeking  a  mid-sized  Northeast  daily 
that  needs  a  leader.  Send  replies  to  Box 
2901,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003 
or  E-mail:  hpreuss@editorandpublisher.com 
with  Box  2901  in  the  subject  line. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


“Making  the  simple  complicated  is 
commonplace;  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $  9.30 

4  weeks . 

. $  9.15 

4  weeks . . 

. $  8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $  7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $  6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $  5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $  5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address.  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 
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MICHELE  GOLDEN  (SERVICES  -i-  ALL  OTHER  CATEGORIES) 

m30lden@editorandpublisher.com 
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PRESSINfi  WmiTS  IND  NEEDS 


With  job  work,  both  God  and  the  devil  are  in  the  details 


BY  MARK  FITZGERALD 

ORLANDO,  FLA. 

INTEREST  IN  COMMERCIAL  PRINTING 
has  never  been  higher  than  now,  as 
publishers  dream  of  filling  their 
press  downtime  with  outside  jobs 
that  add  badly  needed  revenue. 

That  was  evident  on  the  floor  at  last 


week’s  Nexpo  equipment  show  here.  “I 
can  tell  you  that  a  lot  of  the  specs  we  are 
seeing  in  newspaper  press  [requests  for 
proposals]  are  for  equipment  used  in 
commercial  work,  such  as  quarter- 
folders,”  said  Mike  Shafer,  national  sales 
manager  of  TKS  (U.S.A.)  Inc.  The 
demand  for  commercial  capacity  is  so 


buhrs 


Meeting  Mailing  &  Fulfillment 
Industry  Challenges 


Buhrs  Film  and  Paper  Wrapping  Systems  for  Magazines,  Catalogs,  Direct 
Mall  Products,  and  Newspapers  are  Ideal  for  High-Speed  Applications  in 
Mailing  Houses,  Binderies,  or  Newspaper  Mailrooms. 


Best  Wrapping  Quality 


Variable  Product  Thickness 


Maximum  Speed  Per  Hour  •  Modular  Construction 


Standard  in  Wrapping  Systems  - 
The  High-Performance  Buhrs  2000 
Incorporates:  Drastically  Reduced 
Make-Ready  Time,  On-The-  Fly 
Adjustments,  Short  Operator 
Learning  Curve,  and  Low  Cost  of 
Ownership. 


Designed  to  Improve  Your 
Performance  -  The  Innovative 
Buhrs  4000  has  Five  Core  Benefits: 
Flexibility,  Reduced  Set  Up, 
Increased  Productivity,  Reduced 
Maintenance,  Safety  and 
Ergonomics. 


strong  that  David  Stamp,  director  of 
marketing,  Europe,  for  Goss  International 
Corp.,  suggested  newspaper  presses  could 
eventually  become  indistinguishable  from 
commercial  presses,  with  features  such  as 
heat-set  capability  becoming  standard. 

“It’s  already  happening,”  he  said.  “About 
20%  of  all  Universal  [singlewide]  presses 
in  use  now  have  heat-set  capabilities.” 

But  commercial  printing  is  a  risky 
business.  Papers  have  taken  on  printing 
jobs,  only  to  discover  they  didn’t  have 
enough  room  to  store  finished  product 
or  that  the  work  plays  havoc  with  their 
production  cycle.  “You  throw  a  plate  or 
get  a  web  wrap,  and  next  thing  you  know, 
you’re  running  your  commercial  job  on 
overtime  —  and  you  can’t  bill  that  back  to 
the  customer  because  you’ve  contracted 
for  a  certain  cost,”  said  Paul  Martin,  a 
production  and  technology  specialist  with 
Cleveland-based  GSI  Architects.  But  the 
most  common  error  papers  make,  he 
added,  is  underestimating  the  cost  of  a 
commercial  job:  “The  added  revenue  can 
be  a  godsend,  but  if  you  arbitrarily  assign 
expenses,  the  newspaper  will  come  out  on 
the  short  end  of  the  stick.” 

That’s  what  happened  to  The  Republic 
in  Columbus,  Ind.,  when  the  paper 
rushed  to  take  on  commercial  jobs  as 
soon  as  its  new  production  plant  opened. 
“We  filled  the  plant  with  commercial 
work,  but  we  ended  up  not  making  any 
money  from  it  because  we  weren’t 
treating  our  costs  properly,”  said  Neil 
Thompson,  the  plant’s  general  manager. 
Now  the  paper  rigorously  assigns  any 
conceivable  cost  to  either  the  daily  or 
commercial  work.  “We  are  actually  taking 
in  about  $800,000  less  in  sales  than  we 
were  two  years  ago  —  but  our  profits  have 
doubled,”  Thompson  said. 

The  Daily  Herald  in  Arlington  Heights, 
Ill.,  which  will  be  moving  production  to  a 
new  plant  in  a  few  months,  figured  it 
could  use  its  old  plant  for  commercial 
work.  Then  it  crunched  the  numbers.  Said 
Jerry  A.  Schur,  assistant  vice  president 
and  director  of  production,  “We  thought 
we  would  make  money  with  the  old  plant, 
but  it  turned  out  to  be  the  exact  opposite 
—  this  would  be  a  drain  on  the  Daily 
Herald.”  A  few  weeks  ago,  the  newspaper 
decided  to  sell  the  old  plant  when  the 
new  one  opens.  1) 
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Progress  and  Nelson  County  Times 
will  produce  classified  sections  with 
Harris  AdPower.  (Its  other  titles 
went  live  with  AdPower  this  spring.) 
All  are  networked  to  servers  in 
Richmond  via  Citrix  MetaFrame 
connections  —  simplifying  the  tech¬ 
nical  burden  of  supporting  widely 
dispersed  sites.  Advertising  Manager 
Joy  Monopoli  said  the  group  wanted 
“the  most ...  information  on  the 


prepress 

HARRIS  PUBLISHING  SYSTEMS 


Melbourne,  Fla. 

Upgraded  systems  at  two  longtime 
Advance  Publications  customers.  The 
Birmingham  (Ala.)  News  replaced  Sun 
Sparc  20s  with  Sun  Enterprise  450  Servers 
to  run  its  Harris  production  software,  mov¬ 
ing  from  a  distributed  server  environment 
to  a  primaiy-and-replicated  configuration 
and  providing  redundancy,  more  storage, 
and  more  sp)eed.  The  Post-Standard,  Syra¬ 
cuse,  N.Y.,  is  moving  its  newsroom  Irom  a 
Harris  2100  system  to  the  faster,  more 
fiinctional  NewsMaker  3.5  Windows-based 
editorial  and  pagination  system.  In  classi¬ 
fied  advertising.  The  Post-Standard  moved 
from  the  2100-based  CPAG  system  to  the 
faster,  more  functional  Wmdo^vs  AdPag. 

Completing  conversion  of  Media 
General  Inc.’s  Central  Virginia  Community 
Newspapers,  The  Neu's  Cl  Advance, 
Lynchburg,  The  News  Virginian  , 
Waynesboro,  and  weeMy  Amherst  New  Era- 


AdBase  order  entry  of  a  liner  ad  for  multiple  products 

le  The  Milwaukee  Journal  Sentinel  also 

t  ordered  Money  Manager.  The  newspaper 
has  been  using  Mactive’s  AdBase  classified- 
ad  order  entry  system  since  last  August.  In 
addition  to  implementing  Money  Manager, 
it  plans  to  move  all  retail  and  preprint  ad 
order  entry  to  AdBase. 

output 

PERKINELMER  OPTOELECTRONICS 

Fremont,  Calif. 

Sold  a  ProForm  Metro  ultraviolet 
computer-to-plate  system  to  El  Diario/ 
Wholesale  Printing  Products,  El  Paso, 


Melbourne,  Fla. 

Signed  the  Chicago  Sun-Times  for  an 
85-seat  AdBase  system  for  classified-and- 
display-ad  order  entry  and  classified 
pagination.  The  contract  includes  WebBase 
for  online  ad  order  entry,  and  Money 
Manager  for  accounts  receivable. 


■  StreamllTie,  simplify  and  save 


Welcome  to  the  world  of  ppi  workflow  management  soft¬ 


ware.  We  can  help  you  unlock  the  hidden  value  in  your 


production  operations.  Optimize  your  workflow.  Reduce 


waste.  Minimize  plate  changes.  Benefit  from  efficient  ad, 


page  and  plate  production.  Optimize  today  with  solutions 


from  ppi,  the  world  leader  in  newspaper  manufacturing 


software. 


Media  Workflows 


ppi  Media  US 

Tel.:  630.499.5554  •  Internet:  www.ppimedia-us.com 
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Oh  The  Supply  Side  » 


Parts 


24-Hour  Services 
Press  Sales 


Plant  LAYOtLT 

Custom  b^E signing 

New  Equ-ipment 

Engineering 

AND  Enhancements 


Remanufacturing 


aiTillliffll: 


Texas,  which  chose  the  platesetter  for  its 
latest  newspaper-publishing  expansion 
project  in  El  Paso.  Designed  for  major 
metro  and  midsize  newspapers,  ProForm 
Metro  features  250-plate-per-hour 
throughput  at  1,270  dpi,  compatibility 
with  conventional  UV  plate  processing, 
TIFF  v6.0  G4  image  format,  and  use  of 
low-cost,  high-speed  UV-sensitive 
photopolymer  plates. 


St.  Paul,  Minn. 

Introduced  a  closed-loop  plate-inspection 
system  for  visible-laser  (FD-YAG) 
computer-to-plate  systems.  Developed  in 
conjunction  with  Ifra,  Agfa,  Esko- 
Graphics,  and  Techkon,  the  in-line 
system  checks  exposed  and  processed 
plates  in  the  Nela  Temes  vision  punch- 
bender  for  laser  intensity  and  focus  and  for 
processor  characteristics.  Problem  plates 
are  stopped  before  reaching  the  pressroom. 


1  or  all  your 
Single  Width  Press 
Mechanical  Needs. 


Call  Russ  Syracuse  at 


post-press 

QUIPP  SYSTEMS  INC. 


offsetservices@aol.com 


Miami 

Installed  in  the  Mobile  (Ala.)  Register’s  new 
plant  a  $1.5-million  packaging  system 
consisting  of 400  Series  stackers.  Viper 
bottomwrappers,  matte-top  conveyors, 
carts  and  cart  loaders,  and  Quipp’s  bundle- 
distribution  system.  For  the  project,  Quipp 
provided  a  network  of  distribution 
conveyors  accessed  by  nine  stacker 
positions  and  delivering  bundles  to  three 
cart  loaders.  Controls  allow  automatic 
loading  of  carts  with  specified  numbers 
of  bundles. 

Quipp  also 

the  Series  | 

ed  safety  light  |\ 
curtain  and  fast- 

acting  turntable  H 

brake;  a  more-  II  H  H 

accurate  Count 
Pro  laser 


CONFIDENTIflL  SOURCES. 
GRAPHIC  VISURLS. 
HOT  BUTTON  ISSUES. 

WE’YE  TRKEN  YOUR  DRILY  STRUGGLES 

RND  CREATED  R  SEMINAR  JUST  FOR  YOU. 

BEEN  TO  POYNTER? 


Tough  Choices:  Doing  Ethics 

October  6-11,  2002 

Application  Deadline:  August  9,  2002 

Covering  stories  about  teen  crime,  wrongdoing  in  government,  or  family  abuse 
is  full  of  complex  issues.  In  this  seminar,  reporters,  copy  editors,  and  newsroom 
managers  use  their  own  cases  to  learn  how  to  anticipate  and  recognize  ethical 
land  mines  in  matters  of  privacy,  conflicts  of  interest,  source  confidentiality,  and 
the  use  of  graphic  pictures.  You’ll  improve  your  deadline  decision-making  skills 
and  take  home  a  practical  process  for  addressing  and  resolving  ethical  issues. 


sensor; 

control  with  more 
operation  and 

maintenance  aids,  .  .  „  . 

and  Ethernet  com- 

munication  to  move 

data.  The  Model  500C  offers  improved 

compression  for  more-compart  bundles 

and  a  stream  squeeze  roller  for  bundles 

with  tighter  folds. 
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2002  NEWSPAPER  TRANSACTIONS 

DONEimiim 


BY  LUCIA  MOSES 


After  a  fast  start  to  the  year,  daily-newspaper 
deal  activity  has  slowed  in  recent  months  as 
would-be  sellers  hold  out  for  better  days. 

“The  multiples  are  still  good,  but  cash  flow 
hasn’t  come  back,”  said  Philip  W.  Murray,  senior 
vice  president  of  the  Santa  Fe,  N.M. -based  broker  Dirks,  Van 
Essen  &  Murray.  “People  like  to  see  a  little  firmer  numbers 
before  they  bring  things  to  market.” 

Last  year’s  recession  notwithstanding,  Eagle-Tribune  Publishing  Co.  and 
papers  are  still  selling  for  multiples  above  Landmark  Communications  Inc.  have 

those  during  the  recession  of  the  early  been  adding  papers  this  year,  while 

1990s,  perhaps  reflecting  the  relative  publicly  traded  chains  such  as  Pulitzer  Inc., 

scarcity  of  papers  on  the  market.  the  Journal  Register  Co.,  and  Dow  Jones 

Meanwhile,  potential  buyers,  public  &  Co.  Inc.  continue  to  look  for  cluster- 

and  private,  aren’t  in  short  supply.  enhancing  purchases.  As  Gary  B.  Pruitt, 

Privately  held  companies  such  as  the  chairman,  CEO,  and  president  of  the 


Eagle-Tribune  Publishing  Co.  and 
Landmark  Communications  Inc.  have 
been  adding  papers  this  year,  while 
publicly  traded  chains  such  as  Pulitzer  Inc., 
the  Journal  Register  Co.,  and  Dow  Jones 
&  Co.  Inc.  continue  to  look  for  cluster¬ 
enhancing  purchases.  As  Gary  B.  Pruitt, 
chairman,  CEO,  and  president  of  the 


McClatchy  Co.,  said  recently,  “We  look 
at  everything  —  and  find  nothing 
compelling.” 

Brokers  expect  activity  to  pick  up  in 
i  the  second  half  —  or  next  year  —  following 
improved  advertising  trends.  “I  think  it’s 
going  to  be  a  little  bit  more  active  than  it 
has  been,”  said  Charles  Wrubel,  managing 
director  of  AdMedia  Partners  Inc.,  an 
investment  bank  specializing  in  media.  “We 
are  busier  than  we  were  six  months  ago.  I 
see  that  continuing  the  rest  of  this  year.” 

If  he’s  right,  2002  could  match  or  beat 
1999’s  deal  level,  when  $1.9  billion  worth 
of  dailies  were  sold.  Daily  newspaper 
deals  totaling  about  $1.2  billion  were 
announced  in  the  first  six  months  of  this 
;  year,  Jiccording  to  Dirks.  More  than  half 
was  generated  by  one  transaction,  Lee 
Enterprises  Inc.’s  purchase  of  Howard 
Publications’  16  dailies  for  $694  million.  IS 


Daily  Newspaper  Sales,  January- June  2002 


CALIFORNIA 

North  County  Times,  Escondido  —  93,417 
Seller;  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

IDAHO 

The  Times-News,  Twin  Falls  —  22,959 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

ILLINOIS 

Times-Courier,  Charleston  —  6,929 
Seller;  Howard  Publicabons 
Buyer:  Lee  Enterprises  Inc. 

The  Journal-Standard,  Freeport  — 14,640 
Seller:  Howard  Publications 
Buyer;  Lee  Enterprises  Inc. 

Mattoon  Journal-Gazette  —  1 1,133 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

INDIANA 

The  Times,  Munster  —  87,476 
Seller;  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

IOWA 

Cherokee  Daily  Times  —  2,389 

Seller:  Community  Newspaper  Holdings  Inc. 

Buyer:  Rust  Communications 

Broker:  Dirks,  Van  Essen  &  Murray  S 

Sioux  City  Journal — 42,513 

Seller:  Hagadone  Corp.,  Howard  Publications 

Buyer:  Lee  Enterprises  Inc. 

Waterloo  Courier  —  44,611 
Seller:  Howard  Publications 


Buyer:  Lee  Enterprises  Inc. 

KENTUCKY 

The  Daily  Independent,  Ashland  —  20,592 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Ledger  Independent,  Maysville  —  9,384 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

MASSACHUSETTS 
Gloucester  Daily  Times  — 11,279 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer:  Eagle-Tribune  Publishing  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Daily  News  of  Newburyport  — 13,907 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer:  Eagle-Tribune  Publishing  Co. 

Broker;  Dirks,  Van  Essen  &  Murray  S 

The  Salem  Evening  News  —  33,782 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer;  Eagle-Tribune  Publishing  Co. 

Broker:  Dirks,  Van  Essen  &  Murray  S 

MINNESOTA 
The  Free  Press,  Mankato  —  23,512 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer:  Community  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


MISSOURI 
The  Joplin  Globe  —  31,603 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer:  Community  Newspaper  Holdings  Inc. 
Broker;  Dirks,  Van  Essen  &  Murray  S 

NEW  MEXICO 
Las  Vegas  Ophc  —  6,040 
Seller:  Beck  family 

Buyer:  Landmark  Communications  Inc. 

(Landmark  Community  Newspapers  Inc.) 
Broker:  Dirks,  Van  Essen  &  Murray  S 

NEW  YORK 
The  Cibzen,  Auburn  — 13,057 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

The  Leader,  Coming  — 13,353 
Seller:  Howard  Publications 
Buyer;  Lee  Enterprises  Inc. 

The  Post-Star,  Glens  Falls  —  32,365 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

PFJVNSYLVANIA 
The  Sentinel,  Carlisle  — 15,356 
Seller;  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

The  Herald,  Sharon  —  20,729 
Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway 
Newspapers  Inc.) 

Buyer:  Cwnmunity  Newspaper  Holdings  Inc. 
Broker:  Dirks,  Van  Essen  &  Murray  S 


SOUTH  CAROUNA 
The  Times  and  Democrat,  Orangeburg  — 
18,253 

Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

TENNESSEE 
Johnson  City  Press  —  30,372 
Seller:  Press  Holding  Corp.  (Carl  A.  Jones 
Newspapers) 

Buyer;  Sandusky  Acquisition  Corp. 

(Sandusky  Newspapers  Inc.) 

Broker:  Dirks,  Van  Essen  &  Murray  S 

The  Lebanon  Democrat — 8,815 
Seller:  Press  Holding  Corp.  (Carl  A.  Jones 
Newspapers) 

Buyer:  Sandusky  Acquisition  Corp. 

(Sandusky  N^papers  Inc.) 

Broker:  Dirks,  Van  Lssen  &  Murray  S 

W.VSHINGTON 
The  Daily  News,  Longview  —  22,344 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 

WISCONSIN 
Daily  Citizen,  Beaver  Dam  — 10,592 
Seller:  Conley  Publishing  Group 
Buyer:  Capital  Times  Co.  und  Lee  Enterprises 
Inc.  (Madison  Newspapers  Inc.) 

Broker:  Dirks,  Van  Essen  &  Murray  S 

WYOMING 
Star-Tribune,  Casper  —  30,81 1 
Seller:  Howard  Publications 
Buyer:  Lee  Enterprises  Inc. 


S  —  Represented  Seller 
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Advice  category  could  fragment  somewhat  after  death  of  icon 


BY  DAVE  ASTOR 

WHEN  NEWSPAPER  READERS  “WAKE  UP  AND  SMELL 

the  coffee”  during  the  next  few  months,  they  might 
see  a  much  different  advice-column  landscape. 
With  the  June  22  death  of  Ann  Landers,  a  syn¬ 
dication  colossus  is  gone.  She  appeared  in  1,200  newspapers,  a 
huge  total  that  never  dipped  —  even  as  her  column  neared  the 
half-century  mark.  So  what’s  going  to  happen  to  those  1,200  slots? 

Creators  Syndicate  is  hoping  many  j  daughter  Margo  Howard  writes  for  the 
papers  like  the  three-in-one  package  it  |  “Slate”  online  magazine,  and  a  weekly 
will  distribute  after  the  last  Landers  '  “classic”  Landers  column.  Creators 

column  runs  July  27.  The  package  President  Richard  Newcombe  said 

includes  the  daily  “Annie’s  Mailbox”  |  many  editors  and  readers  requested  the 

column  by  longtime  Landers  assistants  |  “classic”  pieces. 

Kathy  Mitchell  and  Marcy  Sugar,  the  j  “Dear  Abby”  already  had  added  35-plus 
weekly  “Dear  Prudence”  column  Landers’  I  clients  to  its  1,200-paper  list  as  of  Thursday 


Ann  Landers  in  her  Chicago  home  in  1956, 
soon  after  she  began  writing  her  column 

—  a  large  total  given  that  some  clients  in 
this  era  of  one-paper  markets  run  both 
Landers  and  “Abby,”  so  “Abby”  obviously 
can’t  get  new  business  in  those  locales.  The 
Universal  Press  Syndicate  column  was 
started  in  1956  by  Landers’  twin  sister 
Abigail  Van  Buren  and  is  now  written  by 
Van  Buren’s  daughter  Jeanne  Phillips. 
Other  advice  columnists  could  fill 


Two  of  Americas  Premier  Publishing  Companies 
One  Investment  Bank 


nHfemmings^ 

JMotor 


I  global  publisher  and  direct  marketer  of  products  that  inform, 
enrich,  entertain  and  inspire  people  of  all  ages  and  cultures 

has  acquired  substantially  all  of  the  assets 


and  affiliated  publishing  assets  of 

Watering  Incorporated 
and 

HMN  Holdings,  LLC 
have  been  acquired  by 

American  City  Business  Journals,  Inc. 

an  affiliate  of  Advance  Publications,  Inc. 


reiman  publications 


a  publisher  of  cooking,  gardening,  country  lifestyle 
and  nostalgia  magazines,  books  and  other  products 
for 


We  aaed  as  advisor  to, 

and  assisted  in  the  negotiations  as  the  representative  of 
Watering  Incorporated. 


We  acted  as  advisor  and  assisted  in  the  negotiations 
as  the  representative  of  Reader’s  Digest. 


Robert  J.  Broadwater,  Managing  Director  212-3SI-8I46  James  P  Rutherjurd,  Head  of  Investment  Banking  212-381-8446 
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some  of  Landers’  slots,  too.  Among  them 
are  three  writers  with  a  large  percentage 
of  younger  readers:  Carolyn  Hax,  who  is 
with  the  Washington  Post  Writers  Group, 
and  Amy  Alkon  and  Harlan  Cohen,  who 
both  are  self-syndicated. 

Houston  Chronicle  Deputy  Managing 


NSNC  also  honored  Chuck  Stone 
and  assessed  post-9/11  writing 

BY  DAVE  ASTOR 

PITTSBURGH 

NHAPPY  THAT  LEONARD  PiTTS  JR. 
didn’t  win  the  2002  Pulitzer  Prize 
for  commentaiy,  the  National 
Society  of  Newspapers  Columnists  unani¬ 
mously  voted  to  start  a  “Columnist  of  the 
Year”  award  —  and 
quickly  made  Pitts 
the  first  recipient. 

The  NSNC  pre¬ 
sented  the  honor 
to  Pitts  at  its  June 
20-23  conference 
here.  He  was  cited 
for  “rallying  the 
nation’s  sentiment 
with  your  stunning 
post-Sept.  11 
column.” 

Pitts,  who’s  with 
The  Miami  Herald 
and  Tribune  Media 
Services,  received  30,000  e-mail  messages 
praising  the  piece  —  which  eloquently 
stressed  America’s  resolve  after  the  attacks. 

NSNC  President  Peter  Rowe  said  it  was 
an  “injustice”  that  Pitts  didn’t  win  the 
Pulitzer,  which  went  to  Thomas  Friedman 
of  The  New  York  Times. 

Pitts,  the  conference  keynote  speaker, 
said  writing  a  column  has  been  an 
education.  “I  learned  that  I’m  a  bigot.  I 
can’t  stand  stupid  people,”  he  said,  noting 
that  he  was  referring  not  to  those  “who 
don’t  know  any  better,”  but  rather  to  people 
who  are  “closed-minded,  mean,  stupid.” 

He  added  that  columnists  and  readers 
are  entitled  to  their  opinions,  but  should  be 
able  to  explain  how  they  arrived  at  them. 
“I’m  less  concerned  with  what  we  think 
than  that  we  think,”  Pitts  said. 

The  NSNC  thought  Chuck  Stone  was 
worthy  of  its  Lifetime  Achievement  Award. 


i  Editor  Susan  Bischoff  believes  different 
j  advice  columns  may  end  up  targeting 
demographics.  “I  think  there’s  going  to 
be  more  segmentation,”  she  said. 

I  And  there  may  be  some  budget-  and 
I  space-conscious  papers  that  will  not 
i  replace  Landers  at  all. 


Stone  told  the  audience  that  he’s  worked  as 
a  reporter,  editorial  writer,  and  editor,  but 
“being  a  columnist  was  the  most  fun.” 

Stone,  who  now  teaches  at  the 
University  of  North  Carolina,  is  perhaps 
i  best  known  for  his  1971-91  stint  as  a 
Philadelphia  Daily  News  columnist. 
Pittsburgh  Post-Gazette  columnist  Tony 
Norman  said  Stone  “wasn’t  afraid  to  stand 
j  up  to  anyone”  and  was  so  renowned  for 
his  fairness  that  nearly  100  Philadelphia- 
area  criminals 
and  fugitives 
surrendered  to 
him  rather  than 
the  police.  Daily 
News  columnist  Stu 
Bykofsky  suggested 
wryly  that  Stone 
could  help  Osama 
bin  Laden  turn 
himself  in. 

Sept.  11  was  a 
major  topic  at 
the  convention, 
as  columnists 
discussed  restraints 
j  on  their  writing  caused  by  pressure  from 
editors,  readers,  and  themselves.  Incoming 
i  NSNC  President  Mike  Leonard  of  the 
Herald-Times,  Bloomington,  Ind.,  said 
!  taking  on  George  W.  Bush  was  “kind  of 
off-limits”  for  awhile.  Indeed,  columnists 
!  in  Texas  and  Oregon  were  fired  soon 
after  Sept.  11  for  criticizing  the  Republican 
!  president. 

I  But,  risky  though  it  might  be,  “nothing 
I  is  more  important  in  these  times  than 
I  dissent,”  said  Bob  Hill  of  The  Courier- 
j  Journal  in  Louisville,  Ky. 

Humor  columnists  said  they  had  to  tread 
carefully  for  weeks  or  months  after  Sept.  11 
before  resuming  their  usual  tone.  11 

For  longer  versions  of  this  story  and  the 
Ann  Landers  article  above,  see  the  July  1 
“Syndicate  World” at  http://www 
.editorandpublisher.com. 


Also,  newspapers  don’t  have  a 
monopoly  on  advice  —  people  will 
continue  to  find  it  on  the  Web,  in 
magazines,  in  books,  and  elsewhere.  11 
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Pulitzer?  What’s  a  Pulitzer? 

Pitts  feted  in  Pittsburgh 


Lifetime  achievement  winner  Chuck  Stone  is 
flanked  by  Tony  Norman  (left)  and  Peter  Rowe. 
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Getting  It  Right 


Revolution  redux:  Citizens  protest  abuses;  papers  get  the  word  out 


Among  the  precipitating  causes  of  the  American 
Revolution  were  the  Sons  of  Liberty,  born  in  1765,  and 
their  offspring,  the  Committees  of  Correspondence. 
Mechanics,  merchants,  artisans,  and  journalists  —  in 
the  Boston  Gazette,  Rhode  Island’s  Providence  Gazette 
and  Newport  Mercury,  and  the  Pennsylvania  Journal  in  Phila¬ 
delphia  —  spread  the  news  to  all  the  colonies  about  such  British 
attacks  on  their  rights  as  the  general  search  warrant,  which  let 
customs  officers  ransack  Americans’  offices  and  homes  at  will. 

“Once  the  people’s  eyes  were  opened,”  wrote  historian  Pauline 


Maier,  “the  existence  of  a  design  against 
[their]  liberties  was  clear.” 

Now  that  U.S.  Attorney  General  John 
Ashcroft  and  FBI  Director  Robert  Mueller 
have  officially  unleashed  the  FBI  to 
monitor  and  infiltrate  public  meetings, 
libraries,  churches,  and  mosques,  the 
general  search  warrant  is  back 
—  along  with  Cointelpro,  the 
FBI’s  counter-intelligence 
operation  from  1956  to  1971 
that  was  shut  down  after  the 
press  and  Frank  Church’s 
Senate  Select  Committee 
exposed  its  serial  abuses  of 
the  Bill  of  Rights. 

Ashcroft  blithely  assures  the 
nation  that  FBI  agents  can  go 
into  any  public  place  “under  the 
same  terms  and  conditions”  as  any  member 
of  the  public.  But  while  civilians  do  not 
have  an  expectation  of  privacy  in  public 
places,  Americans  do  not  expect  to  be  spied 
on,  then  put  in  an  FBI  database  because  of 
what  is  said  at  a  meeting  or  what  they  say. 
And,  until  now,  they  have  not  expected  the 
nondescript  person  sitting  next  to  them  to 
be  a  disguised  FBI  agent. 

A  May  31  editorial  in  The  New  York 
Times  distilled  our  common  danger  ft-om 
pervasive  government  surveillance  at 


random,  and  without  judicial  supervision: 
i  “Mr.  Ashcroft,  in  the  name  of  fighting  j 

I  terrorism,  [is]  giving  FBI  agents  nearly  ; 
unbridled  power  to  poke  into  the  affairs  of 
anyone  in  the  United  States,  even  when 
there  is  no  evidence  of  illegal  activity.” 

Far  more  than  broadcast  and  cable  TV 

outlets,  newspapers  have  been  i 
alerting  Americans  —  in  the  ! 
tradition  of  the  pre-Revolu-  i 
tionauy  War  newspapers.  But  I 
have  some  concern  whether  the 
press  will  put  enough  time  and  ; 
resources  into  watching  Big  . 
Brother  and  the  other  watchers.  ^ 
After  all,  with  the  return  of  i 
Cointelpro  and  the  general  i 
search  warrant,  there  is  no  | 
escape  clause  for  journalists.  As  ; 
Natalie  S.  Robins  pointed  out  xn  Alien  Ink:  \ 
The  FBI’s  War  on  Freedom  of  Expression-.  \ 
“During  the  1960s,  the  FBI  would  add  the 
names  of  more  than  250  writers,  editors,  i 
and  publishers  to  its  files.”  | 

!  This  pro-civil-rights  and  anti-Vietnam  | 
j  War  writer  was  included.  And,  long  | 

j  before  that,  columnist  Walter  Lippmann  ! 
was  tracked.  i 

Now  the  press  should  be  paying  attention  i 
I  to  such  revivals  of  the  Committees  of 
Correspondence  as  the  Bill  of  Rights 


Defense  Committee  —  formed  this 
February  in  Northampton,  Mass.,  by 
doctors,  lawyers,  nurses,  retirees,  social 
workers,  teachers,  and  students. 

Similar  committees  have  since  been 
formed  in  Leverett,  Cambridge,  and 
Amherst,  with  resulting  resolutions  by 
those  Massachusetts  towns’  councils 
informing  local  and  federal  law- 
enforcement  officials,  as  well  as  elected 
representatives,  that  these  citizens  are 
watching  to  see  that  their  liberties  are  not 
being  violated.  Similar  resolutions  have 
been  passed  by  the  city  councils  in  Denver, 
Ann  Arbor,  Mich.,  and  Berkeley,  Calif,  and 
they  are  in  the  works  in  other  cities  (as 
reported  on  the  Northampton  committee’s 
Web  site,  http://www.gjf  org/nbordc). 

In  Amherst,  Select  Board  Person  Anne 
Awad  said  at  the  town  meeting  where  a 
resolution  defending  the  Bill  of  Rights 
was  passed,  unanimously:  “As  members 
of  the  Select  Board,  we  want  to  know  that 
all  residents  and  visitors  to  our  town  feel 
safe. ...  If  one  group  is  viewed  suspiciously 
today,  another  group  will  be  added  to  the 
list  tomorrow.” 

When  news  came  to  Northampton  in 
May  that  Ashcroft  had  revived  Cointelpro, 
that  town’s  Bill  of  Rights  Defense 
Committee  said:  “Mr.  Ashcroft  and  Mr. 
Bush,  like  Mr.  Nbcon  before  them,  have 
unilaterally  [bypassing  Congress]  placed  in 
jeopardy  the  right  to  organize  peacefully 
and  legally.  Who  is  sitting  next  to  us  at  city 
council,  church,  peace,  or  ACLU  meetings? 
And  what  will  that  mean  to  the  outcome  of 
that  meeting  or  to  our  individual  security?” 

WTiat  is  happening  in  Northampton  and 
elsewhere  has  received  some  local  coverage 
in  the  press,  but  there  ought  to  be  national 
stories  —  with  follow-ups. 

The  Daily  Hampshire  Gazette  in 
Northampton  was  on  the  story,  big-time, 
when  nearly  300  people  turned  out  in 
February  to  get  the  Bill  of  Rights  Defense 
Committee  going.  The  Boston  Globe,  which 
covers  much  more  than  Boston,  missed  that 
story  —  along  with  the  Northampton  City 
Council’s  unanimous  vote  in  May  affirming 
the  work  of  the  committee.  The  Gazette  was 
on  top  of  that  development,  too,  as  was  the 
Union-News  in  Springfield. 

Are  we  again  going  to  have  to  depend 
mainly  on  smaller,  local  newspapers  to 
help  safeguard  our  liberties?  11 
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The  Austin  Company 
Mike  Pusich, 

V.  P.  Austin  Newspaper  Group 
800.333.0780  x789 
www.theaustin.com 


NEXPO  BOOTH  #2101 

The  Austin  Company  offers  end-to-end  facility 
services  for  the  newspaper  industry  including: 
planning;  site  location;  transportation/distribution 
consulting;  design;  engineering;  and  construction. 
Projects  include  new  coristruaion,  renovation  and 
expansion  of  printing,  distribution,  office  and 
support  space. 


TKS 

Mike  Shafer 
Phone:  (972)  437-4466 
Fax;  (972)  437-5858 
sales@tkspress.com 
www.tksusa.com 
1201  Commerce  Drive 
Richardson,  TX  75081 


NEXPO  BOOTH  #1931 

The  TKS  ColorTop  produa  line  includes  the 
ColorTop  7000  printing  at  85,000  CPH  and  the 
ColorTop  3100  singlewide  press  which  prints 
at  51,000  CPH.  Additionally,  TKS  can  add  our 
shaftless  towers  to  your  existing  press  and 
upgrade  your  inking  system  to  Digital  Ink  Pumps. 


MAN 

ROLAND 

ProlltabUity  by  Design. 
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800  East  Oak  Hill  Drive 
Westmont,  IL  60559-5521 
630.920.2000 
www.manroland.com 

NEXPO  BOOTH  #2601 

MAN  Roland  is  the  world's  market  leader  in 
web  press  and  newspaper  printing  technology. 
That  gives  us  the  power  to  custom  create  a 
pressroom  that  will  precisely  meet  all  of  your 
produaion  requirements. 


770  Broadway,  7th  Floor  •  New  York,  NY  10003 

ProdBcts  &  Services  '' 

Adweek  •  Brandweek  •  Mediaweek  •  Adweek  Magazines'  Technology  Marketing  •  Editor  &  Publisher 


ALL  REPRINTS 

Reprint  Services 

Angelica  Young  •  (651)  582-5880 

LIST  RENTALS 

Edith  Roman  Associates 
Julius  Single  •  (845)  731-2731 

SUBSCRIPTIONS.  BACK  ISSUES 

AND  CHANGES  TO  CURRENT 

SUBSCRIPTIONS 

(800)  722-6658 

CLASSIFIED  AD  SALES 

(800)  7-Ad  week  ] 

DIRECTORIES 

To  purchase  a  copy:  (800)  468-2395 
Advertising  sales:  (646)  654-5207 

LICENSING/PERMISSIONS 

Susan  Kaplan  •  (646)  654-5383 


DISPLAY/ONLINE  AD  SALES 

ADWEEK 

Ami  Brophy,  VP/Publisher 
(646)  654-5117 
abrophy@adweek.com 

BRANDWEEK 

Charlotte  Erwin,  Publisher 
(646)  654-5383 
cerwin@adweek.com 

MEDIAWEEK 

Linda  D'Adamo,  Publisher 
(646)  654-5383* 
ld'adamo@adweek.com 

ADWEEK  MAGAZINES' 
TECHNOLOGY  MARKETING 
Cfiarlotte  Erwin,  Publisher 
-  (646)  654-5383 

cerwin@adweek.c6m 


EDITOR  &  PUBLISHER 
Charles  McKeown,  Publisher 
(646)  654-5120 

cmckeown@editorandpublisher.com 

CONFERENCES 

(888)  536-8536 

www.adweek.com/adweekconf 

I 

SPECIAL  EVENTS 

(646)  654-5134^ 

BEST  SPOTS 

Nancy  Sobel  •  (646)  654-5218 

WEB  SITES 

adweek.com 

brandweek.com 

mediaweek.com 

technologymarketing.com 

editorandpubUsher'Xom 
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TECHNOLDGY.  LONG  TERM 


Reliability 


The  ColorTop  7000CDH,  a  highly  automated  and  precision  registration  press  that  takes  printing 
to  a  new  level.  With  printing  speeds  of  up  to  85,000  cph  and  state-of-the-art  control  technology, 
the  ColorTop  7000CDH  allows  for  a  smaller  print  window,  saving  you  both  time  and  money. 
Fewer  mechanical  parts  and  shaftless  Eco-drive  motors  also  mean  lower  operating  and 
maintenance  costs,  as  well  as  reduced  noise  levels.  And  like  all  TKS  presses,  the  ColorTop 
7000CDH  has  the  bearer  to  bearer  design  you  need  for  precision  printing  and  machine 
durability  and  longevity. 

To  find  out  more  about  the  press  that  prints  faster  and  lasts  longer,  see  our  website 
or  talk  to  one  of  our  sales  professionals  today. 

ColorTop  7000CDH 


Double-width  press  (4  pages  wide,  2  pages  around) 
Couple-to-couple  drive  shaftless  tower 
New  generation  shaftless  Eco-drive  motors 
Super  Drive  System  (SDS)  printing  speeds  up  to  85,000  CPH 
Configurable  for  flying  plate  and  page  changes 
Anti  fan-out  rollers  between  each  printing  impression 
Digital  ink  pump  or  open  fountain  inking 
Arch  or  H-type  configurations 
Jaw  folders  and  split  2-arm  core  reel  stands 
'  Wide  range  of  web  widths  and  cutoffs 
'  Towers  can  be  added  to  existing  press 


1201  Commerce  Drive 
Richardson,  Texas  75081 
800-375-2857 
fax;  972-437-5858 
email:  sales@tkspress.com 


www.tksusa.com 
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